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WHAT ARE PUBLIC LIBRARY USERS 
VIEWING ON THE INTERNET?: 

AN ANALYSIS OF BRANTFORD TRANSACTION LOGS, 
MARCH 2002 

 
SUMMARY 

 
The City of Brantford is located in south-western Ontario and has a population of 86,417 
(Statistics Canada, 2001).  The Brantford Public Library has two branches with a total annual 
circulation of 690,037 items.  The library has a total of 21 public access internet terminals 
with 17 at the main library and 4 at the St. Paul’s branch. 
 Building upon previous transaction log analyses in Burnaby, Calgary, Halifax, and 
Winnipeg, the purpose the analysis discussed in this report is to determine how the internet is 
being used at the public libraries in Brantford, Ontario.  The analysis of over 6500 
transaction log records were analysed comprising a sample of one week’s usage (March 18 – 
24, 2002) by Brantford library users gives a clear indication of the gread diversity of 
motivations for internet use, and shows how the internet can indeed supplement the library 
book and journal collections.   

 As in other libraries, Email was the number one use found, accounting for nearly a 
third of all sites analysed.  Corporate Sites were second at 22%.  Other highly ranked genres 
included: Search Engines; Web Communities; Chat and Message Boards; and Personals / 
Classifieds.  Personals / Classifieds accounted for 5% of sites analysed which is significantly 
higher than in other libraries studied.  This report describes the methodology used and the 
results found in detail.
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PART 1 – OVERVIEW OF THE PROJECT 
 

METHODOLOGY 
 

A. DATA SET 
The transaction logs from the 21 Brantford public access computer terminals were 

downloaded for a one-week period, March 18 to 23, 2002. These transaction logs contained 
all of the URL addresses for Internet searching carried out on these 21 terminals for that 
seven day period. These logs were stripped of lines that would not yield usable information 
pertinent to the study. The lines stripped included:  
 
1) Brantford Public Library home page URL 
2) URLs with .gif, .jpg, .js. .class, and .css extensions 
3) Blank lines with no URL addresses 
4) Lines with 404 notations, indicating an error in the address or the search 
5) Banner ad sites which appear frequently in URLs, for example, http://ad.preferences.com/ 
 
The stripped logs then included the following data fields: 
 
1) ID 
2) Date 
3) Time 
4) Desktop 
5) Activity Code 
6) Transaction Time 
7) Terminal 
8) Desktop Description 
9) URL 
10) Page Title 
11) Activity Description 
 
The resultant dataset contained 68143 lines of “cleaned” data, from which 6581 lines were 
taken by selecting a URL every five minutes (see SAMPLING below). 
 
3404 unique URLs were found in the 6851 lines of data.  The following list shows the 
breakdown of the number of unique sites by number of accesses.  The list shows that of over 
3400 unique sites in the data set, only 28 (or 0.8%) were accessed more than 25 times. 
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Accesses of distinct sites 
 

 
Top Ten Sites Accessed by Number of Accesses 

Number of sites 
Number of Time 
Accessed Number of Sites 

Number of Time 
Accessed 

• 28 25 • 51 12 
• 29 24 • 56 11 
• 29 23 • 60 10 
• 29 22 • 63 9 
• 30 21 • 73 8 
• 35 20 • 83 7 
• 38 19 • 91 6 
• 39 18 • 105 5 
• 40 17 • 133 4 
• 41 16 • 179 3 
• 44 15 • 274 2 
• 48 13 • 564 1 
• 47 14   

• Hotmail (http://hotmail.msn.com/) 1591 
• Yahoo! Mail (http://www.mail.yahoo.com) 426 
• Yahoo! Profiles (http://www.profiles.yahoo.com) 334 
• Yahoo! Chat (http://www.chat.yahoo.com) 217 
• RuneScape (http://www.runescape.com) 152 
• NeoPets (http://www.neopets.com) 150 
• Yahoo! Games (http://www.games.yahoo.com) 143 
• Netscape Search (http://search.netscape.com) 113 
• Yahooligans (http://www.yahooligans.com) 87 
• Yahoo! Greetings (http://www.greetings.yahoo.com) 57 
 
 
B. SAMPLING 

A sample of the logs was taken by selecting a URL address every five minutes from 
the 68143 lines of data. For example, for terminal “Internet6,” the URL accessed at 9:00:00 
was selected, then the URL accessed at 9:05:00, 9:10:00, and so on through the opening 
hours of the library. The Main Library is open 68.6 hours per week and has 17 terminals.  
The Branch Library is open 49 hours per week and has 4 terminals. At 12 samples per hour, 
the number of sample records for all terminals in Brantford would ideally be 13,974 for the 
main library and 2352 for the branch library, for a total of 16,326.  

 
The total number of hits in the final research sample was 6581, with the difference in 

totals resulting mainly from lack of activity at a terminal during a particular time slot, for 
example, no users at a terminal from 8:30 to 9 p.m. The site tally was also affected by slow 

 

http://www.profiles.yahoo.com/
http://www.chat.yahoo.com/
http://www.runescape.com/
http://www.neopets.com/
http://www.games.yahoo.com/
http://search.netscape.com/
http://www.yahooligans.com/
http://www.greetings.yahoo.com/
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typists using their e-mail accounts. When a user took more than one 5 minute period to type a 
message, that URL would remain the only one on the log over several designated “hit” times. 
 
This method of sampling was chosen to eliminate the over representation of email URLs and 
sexually oriented URLs, which occurs when a strictly numerical sample is taken, such as 
every twentieth URL. This misleading over representation was evident in a previous research 
project completed for Burnaby Public Library in March 1999. The methodology error occurs 
because library users using email or sexually oriented sites generate three to five times more 
URLs per minute in the logs than users accessing all other types of sites. This leads to the 
mistaken conclusion that the terminals are being used far more extensively for these activities 
than is really the case. Sampling by time gives a much more accurate picture of what the 
terminals are being used for. 

 When the logs were received they showed that there was considerable activity at one 
of the terminals before library operating hours.  When it was determined that there was no 
error in clock setting (there was consistent activity through the operating hours, ending at 
closing time), the researchers decided to exclude records outside of the library’s operating 
hours from the study. 

 
C. CLASSIFICATION 

Each address was visited by the research team by pasting the URL into the browser 
Address window and then accessing the actual web site. The site was then classified first by 
overall genre, which was defined as the information container needed to describe the 
functionality or authoritative source of the web page. The site was then classified by subject 
where appropriate. For example, a site mounted by the Government of Ontario which gave 
information on ferry travel would be classified with the format “Government – provincial” 
and the subject “travel and tourism” All sites were assigned formats, but not all sites were 
assigned subjects. For instance, URLs generated by users accessing their email providers to 
receive or write messages were assigned the format “e-mail”, but no subject headings were 
assigned.  

 
Subjects were also arranged within larger categories called subject “baskets”, which 

allowed for easier gathering of subjects within a common area. For example, the three 
subjects of industry & business, jobs, and personal finance/investment were gathered within 
the larger basket of “business/economics.”  

 
If the genre and/or subject of a URL could not be determined because the address 

appeared to be at the beginning of a series of URLs generated by a particular site, the 
researcher was instructed to scroll down to successive addresses until a genre or subject 
could be determined.  

 
Sites were also classified by the language of the site. Note that this does not 

necessarily indicate the language spoken by the user.  

Please refer to the glossary section at the back of this document for more information on 
the exact classification system used.
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PART 2 – ANALYSIS OF GENRES 
 

The most frequent genre was Email, comprising 32.88% of the 6581 classified sites.  
Corporate Sites (21.58%); Search Engines, Subject Directories and Portals (10.82%) and 
Web Communities (9.58%) ranked highly as well.  A full ranking of all genres can be found 
in Table 2. 

The following analysis of sites accessed within each genre focuses on the most Typical 
Sites in addition to any unusual sites illustrate the variety of internet use at Brantford Public 
Library. 

 

A.  SITES PERTAINING TO INTERACTIVE COMMUNICATION 
 
E-Mail 
 

E-mail (electronic mail) sites provide users with the ability to transmit messages over 
communications networks.  This format ranked first as the most common in the study 
accounting for 2159 out of 6851 hits, or 32.9% of all hits. 
 
Top E-Mail sites by number of accesses 
 
Hotmail http://www.hotmail.com 1591 73.7% 
Yahoo http://mail.yahoo.com 471 21.8% 
My Own Email http://www.myownemail.com 6 0.3% 
Free E-Mail @ 37.com http://email.37.com/ 4 0.2% 
 
 
Typical Sites: 
 

Note the dominance of Microsoft’s Hotmail (http://www.hotmail.com).  Analysis of 
the URLs through which patrons can access Hotmail reveals dozens of routes such as: 
http://lw12fd.law12.hotmail.msn.com/; http://lw8fd.law8.hotmail.msn.com/; 
http://pv2fd.pav2.hotmail.msn.com/.  This is likely set up by Microsoft in order to 
accommodate all of the traffic through the Hotmail system. 

 
Interesting Sites: 
 

One interesting e-mail site was Free E-Mail@37.com (http://email.37.com) which 
bills itself as “Free” e-mail.  They are all free to some extent.  Other interesting but 
less popular sites were: Absolute Josh Hartnett (http://joshhartnett.mail.everyone.net), 
and Girl of Your Dreams (http://girlofyourdreams.com).  The trick of these sites is 
obviously to trade on the names as a way to attract users. 
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An interesting contrast can be drawn between e-mail accessed at Brantford and e-mail 
accessed at Burnaby.  The Burnaby study showed a great deal of foreign language users, 
mostly Korean and Chinese.  At Brantford, however, of the 2159 e-mail accesses only 4 were 
non-English (1 Spanish; 3 French). 
 

Chat 
 

Chat sites were considered web sites where real-time communication between two users 
may be enacted via computer, and Message Board/Bulletin Board sites contained electronic 
message centres. Research assistants noted the subject nature of the chat session when it 
could be determined, otherwise the subject was left blank. Chat sites comprised 454 pages, or 
6.6% of the total sites accessed. Although 71% of the sites were not classified by subject, 
29% of the sites were: 
 

• Electronic Games  68 sites 
• Music    50 
• Personal Relationships 16 
• Culture   9 
• Politics and Advocacy 7 
• Sports    5 
• Hobbies   4 
• Hard Core Sex   4 
• Entertainment   3 
• Film/TV   3 
• Books    1 
• Finance/Investment  1 
• Humanities   1 
• Cars/Automotive  1 
• Products/Services  1 
 
The languages of the chat sites were: 

 
• English 450 
• Polish  3 
• Spanish 1 

 
Typical Sites: 

• The most popular chat site was http://ca.chat.yahoo.com and http://www.yahoo.com 
was also very prevalent. The Canada chat room for Canadian teens on Yahoo.com 
was particularly popular 
(http://chat.yahoo.com/?room=Oh%20Canada::1600879644).  

• Electronic game chat sites were the most common subject area. One of the most 
popular electronic game chat sites was the Runescape Tips chat site 
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(http://runetipit.board.dk3.com/viewforum.php?forum=7&3062), in which users share 
tips to win the electronic game Runescape.  

• Music sites were also popular, especially chat sites dedicated to teen music stars like 
Aaron Carter (http://www.carterconnection.com/community/register.shtml) and The 
Moffatts (http://pub101.ezboard.com/fthemoffattsmessageboard69306frm6).  

 
Interesting sites: 

• One interesting site was a message board on the Bad Movies web site 
(http://www.badmovies.org/bbs2/read.php?f=2&i=12320&t=12313), in which users 
discuss the merits of different B-movies. 

• The most unusual topic was a chat about lithium polymer batteries at 
http://www.darnell.com/forum_bat/messages/153.stm.  

 

Web Communities 

Defined as websites in which membership is required, with common interests 
connecting its members, featuring free space for a personal page, email, chat, forums, 
bulletin boards, and online events; an interactive component is also present in a web 
community setting.  625 sites (9.5%) were found under this genre.   

 
Languages listed below were noted: 
 

• French – 2 sites 
• English – 623 sites 

 
The following representations of subject categories were established: 
 

• Games, Electronic    206 sites 
• Relationships, personal   156  
• Hobbies     118  
• Gambling – lotto, games of chance  54  
• Music      14  
• Entertainment     10  
• Jobs     6 
• Computer Products   5 
• Culture    5 
• Sex – hard core    5  
• Personal finance/investment   4  
• Genealogy     3  
• Politics & Advocacy    2  
• Sports      2  
• Arts, performing and fine   1   
• Education     1  
• Greeting Cards   1 
• Products & services    1  

 

http://runetipit.board.dk3.com/viewforum.php?forum=7&3062
http://www.darnell.com/forum_bat/messages/153.stm
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Typical Sites: 
 

• Electronic game sites were very popular, as seen from the above number, with some 
sites towering over others.  The sites most frequently accessed were: 

o http://games.yahoo.com/ -- Yahoo! Games 
o http://ca.games.yahoo.com/ -- Yahoo! Canada Games  
o http://fantasygames.sportingnews.com/crs/home.html  -- Sporting News 

Fantasy Games  10/15 minute game times observed 
o http://arch6.magewar.com/archmage/war2.cgi -- Archmage: Reincarnations 

from Hell 
o https://club.lego.com/eng/ -- Lego Club  especially popular with children 
o http://www.neopets.com/games/launchgame.phtml?game_id=82 -- Neopets is 

a very popular site, which allows one to create a virtual pet, feeding of which 
takes place through acquisition of points from various electronic games 
(which the virtual owner is inclined to play, in order to keep the pet alive) 

o http://play.pogo.com/ -- Pogo site, sponsored by Electronic Arts 
• In the ‘Relationships, personal’ genre, the following were predominant: 

o http://www.questpersonals.com  -- a site allowing people to post their personal 
advertisements, as well as search through numerous ones available in their 
database in order to find a possible friend/date/partner/etc. 

o http://www.blinddater.com/ -- yet another community featuring personal 
relationships – Blinddater 

o http://teen.matchmaker.com/read?62 -- site dedicated to possible relationships 
between teenagers 

o The above sites are extremely popular.  Noticeable from the user activity is 
the amount of time users spend searching through the advertisements.  10-30 
minute time engagements are common for going through the above listed 

• In the ‘Hobbies’ genre, the following preside: 
o http://www.neopets.com/ -- as explained above, this site allows for one to 

create a ‘virtual pet’ and take care of it – enormously popular – as identified 
from the time progression, one user spent 50 minutes, playing with his/her 
virtual pet 

• out of the 118 sites categorized in this genre, 117 can be attributed to 
the Neopets website 

• Some of the popular gambling games were found in the following: 
o http://domino04.pogo.com/ 
o http://solitaire19.pogo.com/ 
o http://spades06.pogo.com/ 

 
 

Interesting sites: 
 

• http://www.facethejury.com/user_favorites.asp -- this web community has been 
created with one goal in mind: ‘critical analysis’ of one’s peers, in particular their 
physical features.  People are encouraged to post their photographs on the site, and 
subsequently their pictures are rated on how good/bad they are/look/fake to be 

 

http://games.yahoo.com/
http://ca.games.yahoo.com/
http://fantasygames.sportingnews.com/crs/home.html
http://arch6.magewar.com/archmage/war2.cgi
https://club.lego.com/eng/
http://www.neopets.com/games/launchgame.phtml?game_id=82
http://play.pogo.com/
http://www.questpersonals.com/
http://www.blinddater.com/
http://teen.matchmaker.com/read?62
http://www.neopets.com/
http://domino04.pogo.com/
http://solitaire19.pogo.com/
http://spades06.pogo.com/
http://www.facethejury.com/user_favorites.asp
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• http://www.gunderground.f2s.com/ -- Guerilla Underground is “an Internet based 
organization designed to report and educate concerned individuals on matters and 
implications that the corporation backed mainstream media chooses not to touch…we 
are all bound by the common strand of abhorrence for injustice, the misuse of 
authority, and our love and respect for all types of life”.   

o Given a subject of Politics & advocacy, this community’s message center 
addresses issues such as: politics, religion, abortion, euthanasia, just to name a 
few. 

• http://www.AsianAvenue.com/ -- is a community created by and for people of Asian 
background, featuring elements such as: chat, personal pages, forums, events, a job 
banks, and much more 

• Although ‘genealogy’ is underrepresented in this genre, the following was one of the 
three sites available:  http://groups.yahoo.com/group/Tomczak/ -- Yahoo! Based web 
page introducing its viewers to the history of Tomczak family 

 

Personals/Classified Ads

Personals/Classifieds genre is characteristic of a web site/page that features personal notices 
or consumer information that has been arranged into classes.  There were 362 records (5%) 
classified in this genre.  The researchers were surprised that 355 of 362 sites were personal 
ads similar to those found in a newspaper (i.e. “Male 35, Seeks Female for walks on the 
beach etc.”)  All of the 362 used English as their primary language of communication.  The 
following subjects were observed: 
 

• Relationships, personal   355 sites 
• Sex – soft core    2  
• Hobbies     1  
• Products & services    1  
• Sex – hard core    1  

 
Typical Sites: 
 

• Yahoo! Profiles (http://profiles.yahoo.com/ and http://ca.profiles.yahoo.com) were 
the most popular websites allowing for creating one’s profile, encouraging people to 
solicit personal attention. Some of the postings included links to their personal pages, 
which oftentimes were full of sexual content.  It is clear that Yahoo! Profiles (in both 
renditions) is quite often used as a lure for further investigation of the ‘profiler’.   

• Apart from the above, there are individuals, who use the site as a means of 
introducing themselves to the chatting community of their choice.  By including their 
posting on the site, others have a chance to see whom they are chatting with.   
 

Interesting Sites: 
 

• Other ‘classifieds’ sites, encouraging ‘physical activity’ were: 
o http://www.adult-slave.com/ 
o http://www59.adultfriendfinder.com 

 

http://www.gunderground.f2s.com/
http://www.asianavenue.com/
http://groups.yahoo.com/group/Tomczak/
http://profiles.yahoo.com/
http://ca.profiles.yahoo.com/
http://www.adult-slave.com/
http://www59.adultfriendfinder.com/
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• Another one of fascinating sites, can be found in the ‘Collectible Classifieds’ site 
(http://www.collectibleclassifieds.com/cgi-bin/classifieds/classifieds.cgi) 

•  Horse classifieds, were maintained on the following site: 
http://www.horseland.com/wsdocs/newstop.html 

B.  BUSINESS AND NON-PROFIT ORGANIZATION SITES 
 
Corporate Sites 
 

A corporate site is a web site that is a representation of for-profit companies, including 
greeting card companies but excluding news sites, e-commerce sites, and any other private 
sector companies captured by other formats.  There were 1003 unique “corporate” URLs out 
of 1416 total “corporate” hits.  Corporate hits accounted for 21.58% of all hits second to E-
mail at 32.88%. 
 
Breakdown by larger subject basket for corporate sites: 
 

• Science and Technology 560 / 1407 records 39.80%
• Art and Popular Culture 328 23.31%
• Products and Services 182 12.94%
• Recreational Activity 125 8.88%
• Business and Economics 101 7.18%
• Humanities 39 2.77%
• Lifestyle 30 2.13%
• Media and Public Society 23 1.63%
• Sex 19 1.35%

 
 
Typical Sites: 
 

The most popular corporate site was Runescape (www.runescape.com).  This site is 
essentially an online arcade, the central feature of which is the namesake game, Runescape: 
 

a massive 3d multiplayer adventure, with monsters to kill, quests to complete, 
and treasure to win. You control your own character who will improve and 
become more powerful the more you play. 

 
 
Workopolis (www.workopolis.com), a bilingual site described as “Canada’s biggest job site,” 
where users can search for jobs, learn how to write resumes, and get information about 
qualifications for specific types of work. 
 
Wrestlemania (www.wrestlemania.com), a site promoting professional wrestling as 
entertainment. 

 

 

http://www.collectibleclassifieds.com/cgi-bin/classifieds/classifieds.cgi
http://www.horseland.com/wsdocs/newstop.html
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E-Commerce 

 Short of electronic commerce, the primary purpose of these sites is for the sale of 
products and services including online banking.  Pornographic sites are usually presented in 
an e-commerce format. 

A breakdown of e-commerce sites by subject is as follows: 

• Products & Services      93  
• Books        24 
• Music        21 
• Cars & Automotive      14 
• Travel & Tourism      11 
• Entertainment       10 
• Computer, Commercial Products & Services   10 
• Sports        8 
• Hobbies       7 
• Sex – Hard Core      5 
• Gambling – Lotto, games of chance    5 
• Personal Finance / Investment    4 
• Education       2 
• Sex – Soft Core      2 
• Online Banking      2 
• Industry & Business      1 
• Games, Electronic      1 
• Health & Medicine      1 
• Arts, performing & fine     1 
• Humanities       1 
• TV/Film       1 
• Jobs        1 
• Relationships, Personal     1 
• Home & Garden      1

 
226 of 227 e-commerce sites were in English with one site in Spanish. 

Typical Sites 

Products & Services 

• The online auction site Ebay (http://www.ebay.com/) was accessed 63 times.  With 
searches for various items ranging from books, pottery, cars, trading cards and, 
memorabilia for pop group The Moffatts. 

Entertainment 

• The Ticketmaster website (http://www.ticketmaster.ca/) was accessed 6 times.  This 
site allows people to purchase tickets for concerts and sporting events. 

Music 

 

http://www.ebay.com/
http://www.ticketmaster.ca/
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• Of the 21 e-commerce sites in the music subject area, 10 distinct music sites were 
accessed.  The most popular sites were Columbia House 
(http://www.columbiahousecanada.com/), Hip Hop Infinity 
(http://hiphopinfinity.com/Store/Index-CDs.htm) and Psyshop (http://psyshop.com/). 

Books 

• Of the 24 e-commerce sites in the books subject area, 15 were for Amazon.com 
(http://www.amazon.com/), 5 were for the Chapters / Indigo site 
(http://chapters.indigo.ca/),  2 were for BooksOnline.com (http://booksonline.com/) 
and Ebay and Yahoo!Shopping were each accessed once for book purchases.  In most 
cases, it was not possible to determine which titles the user viewed, but a few specific 
titles appeared, including: Bin Laden: The Man Who Declared War on America, 
Princess Diaries and books in the Road to Avonlea series. 

Cars & Automotive 

• 9 of 14 e-commerce sites in the cars & automotive subject area were for Ebay Motors 
(for example: 
http://listings.ebaymotors.com/aw/listings/list/category6716/index.html).  Automobile 
auctions also appeared (http://www.copart.com/ or http://www.seizecars.com/). 

Travel & Tourism 

• Of the 11 Travel & Tourism sites in the e-commerce genre, there were 9 distinct sites 
indicating that there is no one typical site in this area.  The Rand and McNally site 
was accessed 3 times (http://www.randmcnally.com/).  This site provides maps and 
tips for road travel.  Other accessed sites include:  http://www.travelzoo.com/, 
http://www.cheap-airline-tickets-discount-flights.com/, and 
http://www.priceline.com/travel/airlines. 

Computer, commercial products and services 

• The Dell website was accessed 5 times.  This site allows users to purchase desktop 
and notebook computers online. 

 

Interesting / Unusual Sites 

• An online joke shop featuring items such as two-headed quarters, a “farting” 
telephone and Santa Claus feet to attach to a car’s trunk to simulate a “kidnapped 
Santa” was accessed once. (http://www.lighterside.com/insultscomebacks_lsnat.htm) 

• An online grocery store Commisso’s Food Market (http://www.commisso.com/), was 
accessed once. 

• A site called Clever Island (http://www.cleverisland.com/index4.asp), that sells 
educational materials for elementary school students to improve reading and math 
skills was accessed twice. 

• Sites selling World Wrestling Entertainment (formerly WWF) merchandise were 
accessed 7 times.  http://shopzone.wwe.com/ 

 

http://www.columbiahousecanada.com/
http://hiphopinfinity.com/Store/Index-CDs.htm
http://psyshop.com/
http://www.amazon.com/
http://chapters.indigo.ca/
http://booksonline.com/
http://listings.ebaymotors.com/aw/listings/list/category6716/index.html
http://www.copart.com/
http://www.seizecars.com/
http://www.randmcnally.com/
http://www.travelzoo.com/
http://www.cheap-airline-tickets-discount-flights.com/
http://www.priceline.com/travel/airlines
http://www.lighterside.com/insultscomebacks_lsnat.htm
http://www.commisso.com/
http://shopzone.wwe.com/
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• A site specializing in collectible Barbie dolls was accessed 3 times. 
http://www.barbiecollectible.com/index-home.asp. 

 
Philanthropic / non-profit organization sites

 Sites in this genre are published by non-profit organizations or clubs.  A total of 110 
sites were accessed in this genre.  A breakdown of philanthropic / non-profit sites by subject 
is as follows: 

• Humanities      21 
• Health & Medicine     17 
• Science & Animals     12 
• Politics & Advocacy     11 
• Sports       8 
• Education      8 
• Hobbies      4 
• Computer, Commercial Products & Services  3 
• Travel & Tourism     3 
• Libraries & Information Services   2 
• Jobs       2 
• Work Life      2 
• Real Estate      2 
• Relationships, Personal    2 
• Industry & Business     2 
• Music       1 
• Personal Finance / Investment   1 
• Arts, Performing & Fine    1 
• Home & Garden     1 
• Sex – Hard Core     1 
• Games, Electronic     1 
• Social Sciences     1 
• Culture      1 
• Computer, Current Trends & Issues   1 
• TV/Film      1 
• Cars & Automotive      1 

 
109 of 110 philanthropic / non-profit sites were in English.  One was in Japanese. 
 
Typical Sites 
 
Humanities (history, religion, literature) 

• All non-profit sites in the Humanities subject area are religiously affiliated, with 
almost all sites in the Christian denomination.  Examples of specific sites include: 
Divine Mercy Prayer League (http://dmprayerleague.org/), Church Net UK 
(http://www.churchnet.org.uk/) and The Watchtower (http://www.watchtower.org/).  

 

http://www.barbiecollectible.com/index-home.asp
http://dmprayerleague.org/
http://www.churchnet.org.uk/
http://www.watchtower.org/
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A Japanese version of The Watchtower was the only non-English philanthropic / non-
profit site. 

 
Health & Medicine 

• Sites dealing with Diabetes were accessed 9 times; the most common non-profit site 
in this category was the American Diabetes Association (http://www.diabetes.org/) 

 
Science & Animals 

• The Standardbred Canada website was accessed 6 times.  The “About” section 
describes their purpose: “Standardbred Canada is an incorporated non-profit 
organization whose mandate is to supervise, record, store and distribute information 
on all registered Standardbreds and to promote harness racing in Canada and 
beyond.” 

 
Interesting / Unusual Sites 
 

• The Web Standards Project website (http://www.webstandards.org/) was accessed 3 
times.  This non-profit site promotes the implementation and use of standards on the 
internet. 

• The National Youth Anti-Drug Campaign 
(http://www.freevibe.com/headsup/marijuana.shtml) website was accessed once.  
This site discussed the effects and risks of marijuana usage. 

C.  SITES THAT ACT AS ACCESS POINTS 
 
Search engine / subject directory / web portal 

This category includes three different formats: a search engine is a program that 
searches documents for specified keywords and returns a list of the documents where the 
keywords were found.  A subject directory is an organized listing of web sources by subject.  
A web portal is a web site or service that offers a broad array of resources and services, such 
as e-mail, forums, search engines, and on-line shopping malls.  This category includes search 
engines, subject directories, and web portals.   
 
Top Search Engines by number of accesses 
 
Yahoo http://www.yahoo.com 230 32.4% 
Netscape http://www.netscape.com 104 14.6% 
Yahoo Canada http://www.yahoo.ca 95 13.4% 
Yahooligans http://www.yahooligans.com 83 11.7% 
Google http://www.google.ca 32 4.5% 
MSN http://www.msn.com/ 9 1.3% 
 
 

 

http://www.diabetes.org/
http://www.webstandards.org/
http://www.freevibe.com/headsup/marijuana.shtml
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Typical Sites: 
 

Note the popularity of the children’s search engine Yahooligans 
(http://www.yahooligans.com), and the dominance of Yahoo 
(http://www.yahoo.com).  Note also the popularity of the Canadian Yahoo 
(www.yahoo.ca) vis-à-vis the better-known American Yahoo (www.yahoo.com).   
 
It appears that users employed the search engines primarily as directories since very 
few actual “search strings” appear in the data.  Notable here was a long search string 
in the form of a question about Canadian pop star Alanis Morissette. 
 
Of the 710 Search Engine accesses, only 7 were of non-English sites (2 Polish; 1 
Italian; 4 French). 

 

Directories

A website is classified in a directory genre, when it contains an organized listing of contact 
information and acts as access points to mainly non-web related information.  43 sites were 
included in the directory genre, comprising 0.65% of all classified items.  English dominated 
as a language of choice in this genre, with 42 out of 43 (98%) sites using it as the official 
language, with the remaining site being offered in Italian (2%).  Subjects covered by this 
genre are: 
 

• Relationships, Personal   13 sites 
• Travel & Tourism     3  
• TV/Film      2  
• News      1  
• Entertainment     1  
• Cars & Automotive     1  
• Sports      1  
• Music      1  
• Games, Electronic     1  
• Products & Services     1  
• Humanities      1  
• No Subject      17  

 
Typical sites: 
 

• The most popular sites, included in this particular subject area, were ones dealing 
with finding and locating people, most usually for personal purposes.  The three most 
frequently consulted were: 

o http://canada411.sympatico.ca/ was the most frequently accessed site used to 
obtain personal address/telephone information 

o InfoSpace at (www.infospace.com) was also used by a library user to acquire 
information similar to the above 

 

http://canada411.sympatico.ca/
http://www.infospace.com/
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o Classmates.Com (http://www.classmates.com/p.tf/registration/?s=5705) was 
being accessed as means for searching for long lost classmates/friends, all 
over the world 

 
 
Interesting sites: 
 

• BrantFree Net (http://www.bfree.on.ca/index.htm) a non-profit organization 
providing free and low-cost Internet access to the Brantford community, was also an 
important resource in this category 

• An interesting site, presented itself with the ‘Find a Church’ directory, based in the 
UK.  (http://www.findachurch.co.uk/area/tq/tq38.html) displays a listing of various 
church establishments throughout the UK, also allowing for keyword searches 

• Yahoo! Canada’s directory site 
(http://ca.dir.yahoo.com/regional/u_s__states/kentucky/cities/paris/Travel_and_Trans
portation/) was accessed in order to find accommodation in a specific location (Paris, 
Kentucky in this case).  As a result this site has been assigned to genre: Travel & 
Tourism 

• Poz Productions (http://www.pozproductions.com/agcanada.htm) was an interesting 
directory type site, which included alphabetical listings of talent agencies in Canada 

 

D.  GOVERNMENT SITES 
 Government web pages comprised 128 of 6581 classified sites.  Sites in these 
categories include Canadian Federal, Provincial, Regional and Municipal governments and 
foreign governments at all levels. 
 
Government – Federal 

 The Government – Federal category includes web sites that were created and 
published by the Government of Canada or one of its agencies.  78 sites were found in this 
category, comprising 1.19% of the sample.  The detailed breakdown of Government – 
Federal sites by subject is: 

 
• Jobs:      34 sites 
• Personal Finance / Investment  26 
• Industry & Business:    7  
• Culture     2 
• Libraries & Information Services:  2 
• Travel & Tourism:   2 
• Products & Services:   1 
• Health & Medicine:    1 
• Humanities     1

 
While all sites provided an option to view information in either French or English and 10 of 
78 sites contained equal French and English content, such as the Human Resources 

 

http://www.classmates.com/p.tf/registration/?s=5705
http://www.bfree.on.ca/index.htm
http://www.findachurch.co.uk/area/tq/tq38.html
http://ca.dir.yahoo.com/regional/u_s__states/kentucky/cities/paris/Travel_and_Transportation/
http://ca.dir.yahoo.com/regional/u_s__states/kentucky/cities/paris/Travel_and_Transportation/
http://www.pozproductions.com/agcanada.htm)w


 18

Development Canada – Ontario Region homepage (http://www.on.hrdc-drhc.gc.ca/) or the 
Canada Customs and Revenue Agency homepage (http://www.ccra-adrc.gc.ca/).  The 
remaining 68 of 78 sites were predominantly English.  None of the accessed pages were 
predominantly French. 

Typical Sites: 

Jobs 

• Human Resources and Development Canada’s Job Bank website 
(http://www.jobbank.gc.ca/) appeared 15 times.  Job Bank on the Internet is an 
electronic listing of jobs and work opportunities provided by employers from 
everywhere across Canada. 

• HRDC’s Job Futures website appeared 8 times 
(http://jobfutures.ca/doc/jf/index.shtml).  This site provides outlooks by 
occupation and field of study. 

• HRDC’s Ontario Region homepage (http://www.on.hrdc-drhc.gc.ca/) appeared 3 
times. 

• HRDC’s National Occupation Classification 
(http://cnp2001noc.worklogic.com/e/groups/1.shtml) also appeared 3 times. 

• The Department of National Defence’s Career Profiles (for example: 
http://209.82.43.54/html/careers/career_profiles/mili_poli.html) appeared 4 times, 
including profiles for the navy and the military police. 

Industry and Business 

• The Interactive Business Planner from Canada Business Service Centre appeared 
7 times (http://www.cbsc.org/ibp/home_en.cfm).   This interactive tool allows 
users to create their own customized business plans. 

Personal Finance / Investment 

• All 26 Government – Federal sites in the Personal Finance / Investment category 
came from the Canada Customs and Revenue Agency website.  Most of these 
sites dealt with income tax, such as http://www.ccra-
adrc.gc.ca/tax/individuals/menu-e.html.  The timing of the study (March 2002) 
shortly before income taxes are due may have contributed to an unusually high 
incidence of these sites. 

Interesting / Unusual Sites 

• Canada’s Guide to Festivals and Events (http://www.festivalseeker.com/) 
appeared 2 times.  This site contains a listing of events across Canada. 

• Canada’s Digital Collections (http://collections.ic.gc.ca/industrial/gurney.htm) 
was accessed to view information about the history of the City of Hamilton. 

• The National Library of Canada website was accessed to view information on 
Canada’s Prime Ministers.  (http://www.nlc-bnc.ca/2/4/index-e.html). 

 

http://www.on.hrdc-drhc.gc.ca/
http://www.jobbank.gc.ca/
http://cnp2001noc.worklogic.com/e/groups/1.shtml
http://www.ccra-adrc.gc.ca/tax/individuals/menu-e.html
http://www.ccra-adrc.gc.ca/tax/individuals/menu-e.html
http://www.festivalseeker.com/
http://collections.ic.gc.ca/industrial/gurney.htm
http://www.nlc-bnc.ca/2/4/index-e.html
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• A Public Works and Government Services Canada page was accessed to find out 
how to purchase government surplus items 
(http://crownassets.pwgsc.gc.ca/text/howtobuy-e.htm). 

• The Canadian Passport Office (http://www.dfait-maeci.gc.ca/passport/menu.asp). 

Government – Provincial 

This category includes sites published by any of the provincial or territorial governments of 
Canada.  The 20 sites found in this category comprise 0.30% of the sample. 

The detailed breakdown of Government – Provincial sites by subject is: 

 

• Law & Legislation  8 sites 
• No Subject   5  
• Education   3 
• Travel & Tourism  1 

• Industry & Business  1 
• Culture    1 
• Libraries & Information Services 1

 
Typical Sites 

• The Government of Ontario homepage appeared 5 times (http://www.gov.on.ca/).  
This site is a gateway to the various services offered by the provincial 
government. 

Law & Legislation 

• The Ontario Rental Housing Tribunal web page 
(http://www.orht.gov.on.ca/home.html) was accessed twice.  This organization 
resolves disputes between landlords and tenants. 

• The Alcohol and Gaming Commission website 
(http://www.agco.on.ca/en/b.alcohol/b1.types.html) was accessed to find 
information regarding liquor licenses. 

Education 

• The Ontario Ministry of Education website (for example: 
http://www.edu.gov.on.ca/eng/general/elemsec/elemsec.html) was accessed 3 
times. 

Interesting / Unusual Sites 

• A Government of Ontario Festivals and Events search page 
(http://207.61.131.69/bgs/owa/tourism_search.search_page?p_qpg_id=97&p_lcod
e=E) was accessed once.  Similar to the Canada’s Guide to Festivals and Events 
listed in the Government – Federal section, this site allows users to search for 
events happening in Ontario. 

• The Ministry of Consumer and Business Services links to related sites page 
(http://www.cbs.gov.on.ca/mcbs/english/related_sites.htm) was accessed once.   

 

 

http://crownassets.pwgsc.gc.ca/text/howtobuy-e.htm
http://www.gov.on.ca/
http://www.orht.gov.on.ca/home.html
http://www.agco.on.ca/en/b.alcohol/b1.types.html
http://www.edu.gov.on.ca/eng/general/elemsec/elemsec.html
http://207.61.131.69/bgs/owa/tourism_search.search_page?p_qpg_id=97&p_lcode=E
http://207.61.131.69/bgs/owa/tourism_search.search_page?p_qpg_id=97&p_lcode=E
http://www.cbs.gov.on.ca/mcbs/english/related_sites.htm
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Government – Regional 

 Only 3 of the 6581 sites, or 0.05%, were Government – Regional sites.  The 
Brantford Regional Chamber of Commerce website (http://www.brcc.ca/ ) was accessed 
once.  The Pictou-Antigonish Regional Library website was accessed two times.  The 
particular page visited discussed the historical origins of Pictou County place names. 

 

Government – Municipal 

 Government – Municipal sites are those published by municipal governments in 
Canada.  At Brantford, 20 of 6581 sites were of this type, accounting for 0.30% of the 
sample.  A breakdown of Government – Municipal sites by subject is as follows: 

• Jobs     9 
• Libraries & Information Services 5 
• Travel & Tourism   3 
• No Subject    1 
• Industry & Business   1 
• Law & Legislation   1 

 
The language of all 20 sites was predominantly English. 
 
Typical Sites 
 

• The Brantford.Brant Employment Services website (http://www.brantjobs.on.ca/) was 
accessed 9 times.  This site lists jobs available with the City of Brantford. 

• The Brantford Library site appeared 5 times (http://www.brantford.library.on.ca/). 
• The City of Woodstock, Ontario website (http://www.city.woodstock.on.ca/) appeared 

twice. 
 
Interesting / Unusual Sites 
 

• A page showing demographic information for the City of Oakville was accessed once 
(http://www.town.oakville.on.ca/officialdocs/Oakville_Stats.asp). 

• The Brantford Police Service website was accessed once 
(http://www.police.brantford.on.ca/). 

• The Oakville Economic Alliance website was accessed once 
(http://www.oeda.oakville.on.ca/).  The Oakville Economic Alliance exists to support 
business and industry in Oakville. 

 
Government – Foreign (international)

 Only 7 of 6581 sites were published by foreign governments, accounting for 0.11% of 
the sample.  A breakdown of Government – Foreign sites by subject is as follows: 

• Home & Garden 2 
• Culture  1 

 

http://www.brantjobs.on.ca/
http://www.brantford.library.on.ca/
http://www.city.woodstock.on.ca/
http://www.town.oakville.on.ca/officialdocs/Oakville_Stats.asp
http://www.police.brantford.on.ca/
http://www.oeda.oakville.on.ca/
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• Politics & Advocacy 1 
• Travel & Tourism 1 
• Health & Medicine 1 
• Science & Animals 1 

 
6 of the 7 sites were in English and 1 was in Polish. 
 
 
 
Sites 

• The Railroad Commission of Texas website 
(http://www.rrc.state.tx.us/divisions/afred/residential/rescost.html) was accessed 
twice.  The particular page compares the costs of Propane vs. Electricity for home 
use. 

• A Polish web portal site was accessed once (http://www.augustow.pl/). 
• The Minnesota Office of Environmental Assistance website 

(http://www.moea.state.mn.us/berc/mercury.cfm) was accessed once.  The particular 
page discussed how to reduce Mercury in the environment. 

• The New Jersey Department of Transportation homepage was accessed once 
(http://www.moea.state.mn.us/about/index.cfm). 

 

E.  EDUCATIONAL INSTITUTIONS 
A site being classified as an educational one must include content, which focuses on the 
theory and practice of learning and instruction or presents an overview of accredited 
institutions/schools of learning, admissions, course offerings, scholarships, and other related 
issues.  46 sites comprised this genre (0.7% of the total classified sites).  English was 
supported by 100% of the websites classified.  Subjects addressed in this genre were: 
 

• Education –     24 sites 
• Science & animals –    9  
• Humanities –     3  
• Libraries & Information Services –  2  
• Social sciences –    2  
• Music –     1  
• Work life –     1  
• Sports –     1  
• Computer, support and instruction –  1  
• No Subject –     2  

 
Typical sites: 
 

• The following educational institutions, had the highest Internet result rankings, (in 
our classification): 

 

http://www.rrc.state.tx.us/divisions/afred/residential/rescost.html
http://www.augustow.pl/
http://www.moea.state.mn.us/berc/mercury.cfm
http://www.moea.state.mn.us/about/index.cfm
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o Humber College (http://humberc.on.ca/index.html) -- the most recurrent page 
was attributed to the registrar’s office of this college 

o Sheridan College (http://www.sheridanc.on.ca/) 
o Wilfrid Laurier University (http://www.wlu.ca) – as seen above, the registrar 

office received the most frequent enquiries 
o McMaster University (http://www.mcmaster.ca/), and its registrar’s home 

page  
o University of Waterloo (http://www.uwaterloo.ca/) – the university’s 

administrative page was consulted for more than 20 minutes (interestingly so, 
through the Kids Internet Terminal)     

 
Interesting sites: 
 

• University of Victoria Fine Arts Department (Graduate Faculty -- 
http://www.finearts.uvic.ca/visualarts/graduate/) was being consulted by one of the 
users  

• In two instances, library catalogues of educational institutions were accessed through 
Brantford Library 

• Teacher prepared websites, as well as class notes, mounted on the institution’s server, 
were also a common occurrence.  An example of such is: 
http://www.wsu.edu:8000/~dee/ENLIGHT/SCIREV.HTM and  
http://academic.brooklyn.cuny.edu/history/virtual/core4-4.htm
• One user spent ~ 40 minutes searching through various universities’ course notes’ 

sites, looking for information on the topic of scientific revolution 
• Other sites being accessed in this category fell under: 

o Exam schedules 
o University based clubs 

 

F.  MAGAZINES AND NEWSPAPERS 

E-Zine 
 

Ezine is short for electronic magazine, a magazine that exists in digital format only. 
Ezines comprised only 19 sites or just 0.3% of all sites accessed. 16 of the sites were in 
English, with 3 sites in Spanish. A variety of subjects were covered: 
 

• Sports    6 sites 
• Entertainment  5 
• Culture   3 

• News    2 
• Home and Garden  1 
• Social Sciences  1

 
Interesting sites:  

• One user spent twenty minutes visiting Republica Gay (http://www.republicagay.com), 
the Spanish-language Venezuelan ezine for gay men.  

• All six of the sports sites accessed were on the domain http://www2.sportnet.ca. Three of 
the sites dealt with the National Hockey League and were accessed on separate days, one 

 

http://humberc.on.ca/index.html
http://www.sheridanc.on.ca/
http://www.wlu.ca/
http://www.mcmaster.ca/
http://www.uwaterloo.ca/
http://www.finearts.uvic.ca/visualarts/graduate/
http://www.wsu.edu:8000/~dee/ENLIGHT/SCIREV.HTM
http://academic.brooklyn.cuny.edu/history/virtual/core4-4.htm
http://www.republicagay.com/
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of the sites focused on lacrosse and two of the sites were general and also accessed on 
two different days 

• Both of the news sites (http://allafrica.com and 
http://allafrica.com/stories/200203200360.html) were visited by one user on one 
occasion. 

• An interesting site was http://www.politix.net, which identifies itself as "the socio-
political magazine for the hip-hop generation". 

 

Magazine 
 

Magazines, which were considered an electronic version of an existing print magazine, 
comprised 21 sites or 0.3% of the total sites accessed. The number of magazine sites (21) is 
similar to the number of ezine sites visited (19). The magazine sites were all in English and 
addressed a variety of subjects: 
 
• Cars/Automobiles  6 sites 
• Electronic games  5 
• Sports   2 
• Cultures   2  
• TV/Film   2 

• Home and Garden  1 
• Entertainment  1 
• Politics/Advocacy  1 
• Health/Medicine  1 
• Industry/Business  1 

 
Typical Sites:  

• Five Sporting News Fantasy sport sites were accessed by four users. One person looked 
at a hockey page 
(http://fantasygames.sportingnews.com/hockey/fullseason/fantasy/login.html), another 
user looked at a page about stockcar racing 
(http://fantasygames.sportingnews.com/stockcar/season1/ultimate/home_good.html), and 
three users looked at general fantasy sport pages and account information 
(http://fantasygames.sportingnews.com/crs/admin/account.html) 

• The largest number of sites (6) were in the cars & automotive subject category, such as 
the web sites for Motor Trend Magazine (http://www.motortrend.com) and Truck Trend 
magazine (http://www.trucktrend.com).  
 

Interesting sites: 
• One user visited the web site for Girls Life Magazine (http://www.girlslife.com), which 

features discussions about current issues in the news, entertainment reviews, celebrity 
gossip and contests. 

• Another person visited Health Magazine’s web site, http://www.health.com/health. 
 

Canadian News Media 
 

This genre includes non-newspaper web pages whose primary purpose is to provide news 
services (e.g. CBC). Eight Canadian News Media sites were visited or 0.01 %  of the total sites 

 

http://www.motortrend.com/
http://www.trucktrend.com/
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accessed. All of the web sites were in English and most focused on news. The subject breakdown 
is: 
 

• News   7 sites 
• Industry/Business  1 

 
Interesting sites:  

• Four sites on the national news site Canada.com (http://www.canada.com) were accessed 
by three people. 

• One user visited a Canadian Broadcasting Corporation news story on the airline company 
Westjet (http://www.cbc.ca/stories/2002/03/20/westjet_020320). 

• Ontario’s Indymedia site (http://ontario.indymedia.org), a site designed by political 
activists describing recent and upcoming political protests and mobilizations, was 
accessed by one user.  

• A user looked at contact information for Ontario regional newspapers 
(http://www.haltonsearch.com/hr/cu). 

 

International News Media 
 
Sites in this genre are non-newspaper web pages whose primary purpose is to provide news 
services.  The web sites must have been created and initially distributed in a country other than 
Canada (e.g. CNN). Sixty-six sites, or 1.0% of the total sites, were accessed in this genre. Most 
of the subjects focused on news, but a number of sites addressed other subjects: 
 

• News    36 sites 
• Humanities   11 
• Entertainment   5 
• Sports    3 
• Culture   3 

• Industry/Business  2   
• Politics/advocacy  2 
• Music    2 
• Weather   1 
• Personal relationships 1 

 
The languages of the international news media sites included: 
 

• English sites  39 sites 
• French   16  
• Albanian  10  
• Portuguese   2  
• Spanish  2  

• Polish  1  
• Somali  1 
• Italian  1  
• Gujarati 1  

 
Interesting sites:  

• The African Digital Congo web site received 14 hits over the course of several days. 
• Albanian sites, such as the BBC news in Albanian 

(http://www.bbc.co.uk/albanian/020323162819.shtml), were accessed on several days at 
different terminals. 

 

http://ontario.indymedia.org/
http://www.bbc.co.uk/albanian/020323162819.shtml
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• One user visited the Jamaican newspaper, the Jamaican Star (http://www.jamaica-
star.com). 

• Two standard English news sources, the BBC (http://bbc.co.uk) and CNN 
(http://www.cnn.com),  were each accessed twice. 

• Sports sites, such as Sports Illustrated (http://sportsillustrated.cnn.com), were also visited. 
• The religious news media site Spirit Daily (http://www.spiritdaily.com), which was  

visited on several different days, comprises the 11 web sites in the Humanities subject.  
 

Canadian Newspapers 
 

Sites in this genre are web-mounted Canadian newspapers (local, city, national, or other) that 
are created and distributed in Canada and written in either of the two official languages. 15 sites, 
or 0.2% of all sites, were accessed in this genre. All the sites visited were in English and 
encompassed several subjects: 
 

• News   10 sites 
• Finance/Investment 3 

• Entertainment  1 
• Social Science  1

 
 
Interesting sites:  

• Three users on separate occasions accessed the Brantford Expositor 
(http://www.brantfordexpositor.com). 

• One user visited several news articles on the Toronto Star web site 
(http://www.torontostar.com). 

• The Cape Breton Post (http://www.capebretonpost.com) was accessed by one person for 
10 minutes. 

• The National Post (http://www.nationalpost.ca) was accessed by one person. 
• One user visited one of the comic strips that is published in the Montreal Gazette 

(http://www.canada.com/montreal/montrealgazette/specials/aislin). 
 

 

International Newspapers 
 

This genre contains any web-mounted newspaper (local, city, national, or other) that is 
created and distributed in a country other than Canada.  Individual web pages within a newspaper 
were sometimes be classified by subject, otherwise they were designated as “news”.  Twenty-
eight sites, or 0.4% of the total sites accessed, were international newspaper sites. The sites 
broken down by subject area are: 
 

• News   27 sites 
• Health/Medicine 1 

 
The languages of the international news media sites were: 

 

 

http://www.jamaica-star.com/
http://www.jamaica-star.com/
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• English  12 sites 

 

• Spanish 2 

 
teresting sites: 

ronicle, an Indian newspaper, (www.deccan.com) received two hits. 
 

• French  5 
• Albanian 4 
• Polish  3 

• Italian  1 
• Gujarati 1

In
• Deccan Ch
• The Gujarati newspaper, Sandesh (http://www.sandesh.com) was accessed once.
• One user visited the  Italian newspaper, Messaggero Veneto 

(http://www.messaggeroveneto.kataweb.it/) 
 

EVISION AND RADIO G. TEL

Television 
 

Television sites feature the ability to view television signals via video streaming on the 
wor

• Music     2 sites 
  

 
teresting sites: 

ted the site for the cable music channel, Much Music 

• lodeon television show Amanda 

/index.jhtml?vidName=twinkle) and 
qui

Radio

ld wide web. Only 6 sites for television were accessed (0.09% of the total sites visited), 
but they spanned several subjects: 
 

• TV/Film   2 
• Personal Relationships 1 
• Electronic Games   1  

In
• 1 user visi

(http://muchmusic.com) twice during 1 visit. 
Another user visited the web site for the Nicke
Please! and viewed two videos on the site 
(http://www.nick.com/amandaplease/video
(http://www.nick.com/amandaplease/video/page2_mac.jhtml?vidName=twinkle&
cktimeInstalled=true&quicktimeVersion=). 

 

Radio web sites have the ability to listen to radio programs via audio signals on the 
world w

 
 

.  PERSONAL WEB PAGES 

 

ide web. These sites are different from a radio station’s promotional site. Only 4 
radio sites, or 0.06% of the total sites, were accessed, so this is one of the smallest genres.
The four sites were all in English and focused on music.  Three of the sites were devoted to
specific musicians on http://artists.mp3s.com and were visited by one user on one occasion. 
Another user viewed the web site for Country Music Television (http://www.cmt.com). 
 

H

 

http://www.deccan.com/
http://www.messaggeroveneto.kataweb.it/
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A personal web page site is one where authority can be attributed to an individual or 
individuals.  107 records were classified in this genre (1.6%).  The following languages were 
observed: 
 

• German – 1 site 
• Russian – 1 site 
• English – 105 sites 

 
A wide variety of subjects can be found in this genre, and they are: 
 

• Music –    14 sites 
• TV/Film –    12  
• Relationships, personal –  10  
• Games, electronic –   9  
• Humanities –    8  
• Entertainment –   8   
• Sports –    8  
• Politics & advocacy –  5  
• Science & animals –   5  
• Health and medicine –  1  
• Hobbies –    4  
• Sex, Soft Core –   4  
• Culture –    3  
• Books –    3  
• Arts, performing and fine –  1  
• Work life –    1  
• Computer, products  1  
• Cars & automotive –   1   
• Sex – hard core –   1  
• Personal finance/investment –1  
• No Subject –    7 sites 

 
Typical Sites: 
 

• Personal websites featuring information about various electronic games’ shortcuts 
were very popular, in particular the following two: 

o http://db.gamefaqs.com/ 
o http://www.tip.it/runescape/ 

• Multiple occurrences of the same site were not prevalent in this category, because of 
its nature (Personal Web Pages).  People either tend to access their own sites, or ones 
of their friends, for a vast number of the websites were supported by the popular web 
portals, such as Yahoo! or Netscape!, etc. 

 

 

http://db.gamefaqs.com/
http://www.tip.it/runescape/


 28

Interesting sites: 
 

• Clones of the popular Neopets website, such as 
(http://www.geocities.com/neopetmadness/) were also easily found in this category 

• A few sites included under the music subject, have been created as databases for 
guitar tabs (chords, etc.).  Examples can be found in the following two: 

o http://www.tabrobot.com/ -- ‘Music Robot’ website, featuring a database of 
guitar tabs, searchable by band name, artist name, song title, beginning letters 
and numbers 

o http://www.guitaretab.com/ (currently unavailable), functions similarly to the 
one above, with the number of songs available being considerably smaller 
from the preceding one 

• http://www.picturetrail.com is a website classified in the ‘Relationships, personal’ 
subject.  The hosting site allocates certain amount of space for personal photo albums, 
which are then available for viewing.   

• http://www.babynames.com/V5/index.php -- is a database of baby names, presumably 
accessed when trying to decide on a name for a new member of one’s family 

• http://sailfish.exis.net/~spook/cheetxt.html -- is a personal web page catalogued under 
the ‘Science & animals’ subject.  This particular site is a very simple report on one of 
the wild cat species – the cheetah 

• http://www.pugcentral.com/holidaypugs/ -- has been created by a Pug (dog breed) 
enthusiast, with particular consideration given to pictures of the featured breed 
throughout the Christmas holiday season 

• http://www3.sympatico.ca/taniah/Canada/ -- is a web site proudly attributed to the 
Canadian culture, introducing links to: Canadian sites, graphics featuring images 
representative of the culture, information about facts of Canada as a country, and 
much more 

 

http://www.geocities.com/neopetmadness/
http://www.tabrobot.com/
http://www.guitaretab.com/
http://www.picturetrail.com/
http://www.babynames.com/V5/index.php
http://sailfish.exis.net/~spook/cheetxt.html
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http://www3.sympatico.ca/taniah/Canada/
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PART 3 – ANALYSIS OF SUBJECTS 
 

A.  ART & POPULAR CULTURE 
Arts, performing and fine
 
This subject focuses on web sites featuring artistic content, including: dance, painting, theatre, 
and such.  Only 6 sites (0.1%) were representative of this subject.  All 6 were English based.  
The following genres corresponded to this focus: 
 

• Corporate      2 sites 
• Personal web pages     1  
• Philanthropic, non-profit organization/NGO  1  
• Ecommerce      1  
• Web community     1  

 
Typical Sites: 
 

• Because of the size of this genre (somewhat undersized), no sites were accessed 
repeatedly, therefore resulting in a lack of commonalities  

 
Interesting sites: 
 

• http://www.studio5678.com/ -- Corporate website of ‘Studio 5-6-7-8’, Brantford’s dance 
studio for children and young adults 

• http://www.artofmotiondance.com/hiphop.html -- is a website dedicated to dance classes 
of various genres, and for people of all ages 

• http://www.bustamove.com/ -- is an especially fascinating type of a web community, 
involved in online dance instruction.  This web site creates a network of people interested 
in various forms of dancing, including information on dance events in one’s area, 
featuring articles and news clips particular to this discipline, as well as allowing its 
members to establish personal relationships with each other 

 
Books
 
This subject encompasses web pages that focus on books and book reviews.  48 classifications 
(0.7%) were delegated to this subject area, and they are: 
 

• Ecommerce     25 sites 
• Corporate     13  
• Search engine     6  
• Personal web pages    3  
• Chat, message board, bulletin board  1  

 
Typical Sites: 
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• http://www.amazon.com/ -- Amazon.com was the most popular source for ecommercial 

transactions particular to the bookselling business, followed closely by: 
• http://chapters.indigo.ca/ -- Chapters/Indigo extension of the physical rendition of this 

Canadian bookstore 
Interesting Sites: 
 

• http://www.omnibusol.com/medieval.html -- this is a website posted by a Foothill 
College professor (the website itself is not affiliated with the institution), is “an Internet 
book on the Medieval/Renaissance/Reformation world” 

• http://www.sparknotes.com/ -- Spark Notes, a corporate image similar to Coles Notes, is 
a website devoted to promotion of study guides, available in a wide range of topics: from 
English literature to biology and math 

• http://www.everyman.uk.com/ -- Everyman Publishers is a UK based publishing 
company, sponsoring their image through this website 

• http://www.PoeticLimericks.com/ -- a personal website created by the book’s author, has 
been created as an advertising vehicle for this poem compilation 

• http://www.artoftravel.com/04cheapflights.htm -- Art of Travel is an ebook covering tips 
on various aspects of traveling.  The book is available online in its entirety 

• http://pub46.ezboard.com/fhawksnest86361frm6 -- is a message board dedicated to book 
related topics 

 
Entertainment
 
The content of the ‘entertainment’ subject encompasses entertainment options other than the arts, 
books and music.  Fashion magazine sites, as well as professional wrestling web sites are 
embraced by this subject.  224 records (3.4%) were identified as being representative of this 
topic.  Only one record (0.4%) was in language other than English – where French was the 
desired language.  The following genres overarched this subject: 
 

• Corporate      156 sites 
• Search engine/subject directory/portal  25  
• Ecommerce      10  
• Web communities     10  
• Personal web pages     8 
• New media, international    5  
• Ezine       5  
• Chat, message board, bulletin board   3  
• Magazine      1  
• Directory      1  

 
Typical Sites: 
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• http://www.prowrestling.com -- ProWrestling.com is a highly popular website featuring 
various issues surrounding the World Wresting Federation.  The website includes: latest 
news, biographies, pictures, chat forums and much more 

o in one instance a user spent 25 minutes searching for information included in this 
site 

• http://www.wrestlemania.com/ -- Wrestlemania.com is yet another well-liked web site, 
addressing the World Wrestling Federation 

• http://www.1wrestling.com/default.asp -- an additional source of information (news 
heavy) particular to the World Wrestling Federation 

• http://www.pwewrestling.com/statistics/results.shtml -- Pro Wrestling Entertainment is 
an extension of the ever so popular wrestling world 

• http://ca.search.yahoo.com/search/ and http://www.yahoo.com were most frequently used 
to search for entertainment related information 

• the Ecommerce genre was most frequently available through: 
https://ticketing.ticketmaster.com/cgi/purchasepage_ca.   

• http://shopzone.wwe.com/escalate/store -- was an additional source of Internet shopping, 
particular to items related to the wrestling world 

• http://www.kidonet.com/ -- KidoNet is a web community site for children, encompassing 
the 3 –12 year old age group.  “KiddoNet’s mission is to offer kids an on-line space with 
high quality content and web tools that allow them to create, learn, play and communicate 
safely.” 

 
Interesting sites: 
 

• http://www.poetry.com/ -- Poetry.com is a website that features poems written by a 
community of 4.6 million poets.  From the path one user created, it was evident that love 
poems were being accessed 

• http://www.famousplayers.com/showtimes.asp -- is a site created by Famous Players, 
which allows its visitors to locate movie theatres, and determine the playing show times 

• http://www.barbie.com/kellyclub/home.asp -- is a Mattel, Inc. based web site, featuring 
various electronic games for children (girls in particular) 

• http://www.pollypocket.com/home.asp -- yet another web site sponsored by Mattel, Inc., 
providing user with “personal entertainment, information, education, and 
communication”  

• http://www.whatsherface.com/ -- an additional entertaining website sponsored by Mattel, 
Inc. for the enjoyment of the younger female population 

• http://www.ucomics.com/cathy/ is a Web based source for comic strips.  As a registered 
user (free registration), various features, such as a custom email delivery, electronic 
games, etc. are accessible through this site 

 
Music  
 
The music oriented subject is defined as: a website, with content focusing on any style of music, 
including fan sites, as well as sites providing music and tools for downloading.  This subject 
heading excludes radio stations’ sites.  209 classified records (3.2%) correspond to this subject 
area.  Following genres are found encompassing this subject: 
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• Corporate      76 sites 
• Chat, message board, bulletin board   50  
• Search engine/subject directory/portal  24  
• Ecommerce      21  
• Web communities     14  
• Personal web pages     14  
• Radio       4  
• Television      2  
• Philanthropic, non-profit organization/NGO 1  
• Educational Institutions    1 
• New media, international    1 
• Directory      1 

 
Typical Sites: 
 

• Official web pages of individual musicians and various music groups are representative 
of the corporate genre.  The following listed are the most common: 

o http://www.mp3.com/ -- a site dedicated to digital music in MP3 format.  Free and 
value added (small monthly charge) subscriptions are available.  MP3.com 
features music files characteristic of many musical genres. 

o http://www.nsyncworld.com/ -- is an official ‘NSync website 
o http://www.trurez.com/ -- Trurez Crew is a hip hop group representing the Six 

Nations culture.  “The themes of their music ranges from partying and having fun 
to serious native issues such as suicide and first nations pride.”   

o http://www.eminem.com/ -- an official website of Eminem 
• The Chat/message/bulletin board genre, featured the following Typical Sites: 

o http://trurez.community.everyone.net/ -- ‘sponsored’ by the Trurez Crew, this 
community board is an active voice for Indigenous issues  

 on one particular occasion, a library user spent over 40 minutes accessing 
one of the message boards, available through the Trurez community 
website 

 on yet another occurrence, a user (perhaps the same one) spent over 50 
minutes accessing one of the Trurez forums 

o http://pub101.ezboard.com/fthemoffattsmessageboard69306frm6 -- as included in 
the URL address, this website is a chat room for the Moffats fans 

o http://www.carterconnection.com/ -- this website features the Carter Family band 
• The Search engine/portal genre is, as seen previously, dominated by Yahoo! Search 

engine; various topics were being accessed, some of them being: 
o Britney Spears 
o NSync 
o Alanis Morissette  

 In one instance, a user searched for this artist for 20 minutes, switching 
from Yahoo! to Ask Jeeves 

o Backstreet Boys  
o The Hip Hop scene 
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 A 30 minute search was performed by a user, requesting pages about 
various hip hop moves.  This search was performed through the Yahoo! 
Search engine, followed by All The Web search portal 
(http://www.alltheweb.com/) 

• Electronic commerce was most popular with the following sites: 
o http://www.columbiahousecanada.com/ -- an online rendition of the mailing 

audiovisual list 
o www.amazon.com 
 
 

 Interesting sites: 
 

• http://www.torontoraves.com/ -- this website provides for a discussion highlighting the 
rave scene in Toronto and the surrounding areas.  Chat topics include: general chat, rave 
forecasts, party (rave) reviews, and finally a music forum 

• http://www.classicalmusic.co.uk/viewlinks.asp?group=9 -- a UK based Classical Music 
site  

• http://www.cmt.com/ -- the Country Music Channel, an Internet based ‘interpretation’ of 
the radio station, allows for live radio broadcasting, amongst other features 
(programming list, news, artist info., etc) 

• http://dir.yahoo.com/Entertainment/Music/ -- Yahoo! based directory of music, compiled 
by various categories (i.e.: artist, genre, instrumentation, etc.) 

 
TV/Film
 
This subject depicts websites with content that focuses on the television/film industry, including 
performers, performances, and general interest information.  127 records (1.9%) have been 
attributed to this particular subject.   
 
The following languages were representative of the above: 
 

• English – 126 sites 
• Swedish – 1 site 

 
Genres accommodating this subject are as follows: 
 

• Corporate      80 sites 
• Search engine/subject directory/portal   18  
• Personal web pages     12  
• Web communities     5  
• Chat, message board, bulletin board   3  
• Magazine      2  
• Directory      2  
• Television      2  
• Philanthropic, non-profit organization/NGO 1  
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• News media, international     1 
• Ecommerce      1 

 
Typical Sites: 
 

• The following sites comprise the most frequently accessed ones, in the corporate site 
genre: 

o http://www.foxkids.com/ -- a website featuring the Fox TV network for kids, 
described as a: “site (that) extends the Fox Kids experience by featuring well-
known TV characters and programming information online”, this website is 
catered towards children, aged 6-14 

o http://www.thesimpsons.com/ -- an online episode guide to the popular series 
Simpsons 

• The Magazine genre, sports Tribute.ca (http://www.tribute.ca/), an online representation 
of the print magazine distributed in movie theatres across Canada 

 
Interesting sites: 
 

• http://www.cinemaniacs.co.uk/ -- a UK based cinema web community designed for kids.  
The website features latest and future movie releases, games and competitions, and 
interactive elements 

• http://www.badmovies.org/ -- this one of a kind website, glorifies the ‘bad movie scene’.  
Movies are reviewed based on how terrible they are, and furthermore this website serves 
as a database of movies which one should NOT run to see 

• included in the non-profit organization genre is PBS Kids (http://pbskids.org/), supported 
by the National Institute on Early Childhood Development and Education in the U.S. 
Department of Education.  This website offers children the ability to play and interact 
with the wide range of TV characters, supported by the PBS Television Network 

 
 
B.  BUSINESS & ECONOMICS 
Industry & Business 
 

Sites in this subject area focus on prime industries, providing information on corporations, their 
governance, structure and operations.  Users visited 47 industry & business sites, accounting for 
1.28% of all sites accessed.  All of the sites were in English.  The breakdown of sites by genre is 
as follows: 

• Search Engine / Subject Directory / Portal 17 
• Corporate Site     14 
• Government – Federal   7 
• Philanthropic / Non-Profit   2 
• News media, International   2 
• News media, Canada    2 
• Magazine     1 
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• Government – Provincial    1 
• Government – Municipal   1 
• E-Commerce     1 

 

Typical Sites 

• The Canadian Business Services Centre’s Interactive Business Planner 
(http://www.cbsc.org/ibp/home_en.cfm) was accessed 7 times. 

• The Yahoo! Canada Finance (http://ca.finance.yahoo.com/) site was accessed 4 times.  
This site is portal to information on companies for investment purposes. 

Interesting / Unusual Sites 

• A site showing the earnings of Pepsi Corporation for the 4th Quarter of 2001 was 
accessed once. (http://www.pepsico.com/earn/earnings_release_20014.shtml). 

• The website of the American Pipe and Supply company was accessed twice 
(http://www.americanpipe.com/). 

Jobs 

116 of 6581 sites accessed were in the job subject area, accounting for 3.17% of the sample.  The 
content of sites in this subject area focuses on job seeking and/or employment, and employment 
issues.  All sites were in English.  A breakdown of job sites by genre is: 

• Corporate Site     58 
• Government – Federal   34 
• Government – Municipal   9 
• Web communities    6 
• Search engine / subject directory / portal 6 
• Philanthropic, non-profit organization 2 
• E-Commerce     1 

 

Typical Sites 

• The most common commercial job search sites were Workopolis 
(http://www.workopolis.ca/) - 18 hits; Monster.ca (http://jobsearch.monster.ca/) - 12 hits; 
and Career Cruising (http://www.careercruising.com) - 3 hits.  All of these sites provide 
job listings in a variety of fields. 

• The Federal Government sites Job Bank (http://www.jobbank.gc.ca/) and Job Futures 
(http://jobfutures.ca/doc/jf/index.shtml) were also very popular.  For more information, 
see the Government – Federal section of this report. 

• The City of Brantford Employment Services page was accessed 9 times.  This site lists 
job openings with the city. 

Interesting / Unusual Sites 
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• One user looked at a job posting on the AgriSupport Online webpage for a  job as Milk 
Production Manager in Ismalia, Egypt 
(http://www.agrisupportonline.com/findjob47.htm). 

• One user looked a job postings in the non-profit sector at CharityVillage.com 
(http://www.charityvillage.com/careerCentre/applicants/search_current_jobs0.asp). 

• One user looked at a “Salary Wizard” to look at typical salaries for Accountants.  
(http://netscape.salary.com/salarywizard/layoutscripts/swzl_titleselect.asp?geo=&narrow
code=FA01&zipcode=18&metrocode=). 

Online Banking 

Only 5 of 6581 sites accessed were in the Online Banking subject area, accounting for only 
0.14% of the sample.  All sites were in English.  The genre breakdown is: 

Corporate Site  3 
E-Commerce  2 
 
Sites 
 

• Sites of 3 major Canadian banks were accessed: CIBC 
(http://www.cibc.com/solution/home.jsp), Bank of Montreal (http://www.bmo.com/) and 
Scotia Bank (https://www.scotiaonline.scotiabank.com/pcbanking). 

• The Epost online bill payment system was also accessed once 
(http://www.epost.ca/main/nav/ie-index-English.html?portal=yahoo).  This site allows 
users to pay bills from a variety of sources online. 

 

Personal Finance / Investment 

76 of 6581 sites were in the Personal Finance / Investment subject area, accounting for 2.08% of 
sites accessed.  The content of sites in this subject area focuses on banks, banking, taxes, credit 
cards, mutual funds, stocks and other investments or investment opportunities.  74 sites were in 
English and 2 were in French.  A breakdown of personal finance / investment sites by genre is as 
follows: 
 

• Government – Federal   26 
• Corporate Site     26 
• Search engine / subject directory / portal 10 
• Web communities    4 
• E-Commerce     4 
• Newspaper, Canada    3 
• Philanthropic, non-profit organization 1 
• Personal Web Pages    1 
• Chat, message board, bulletin board  1 

 

Typical Sites 
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• The Canada Customs and Revenue Agency’s website (or searches leading to the site) 
appeared 26 times.  Many of the hits were for forms, possibly for taxation purposes 
(http://www.ccra-adrc.gc.ca/formspubs/menu-e.html). 

• Globeinvestor.com was accessed 4 times (http://www.globeinvestor.com/).  This site bills 
itself as “stocks, investing and financial news from a Canadian perspective”. 

Interesting / Unusual Sites 

• Part of the Globe and Mail website, the Ultimate Investor Challenge page that sponsors a 
contest for who can build the best performing mock stock portfolio was accessed once 
(http://www.mackenziefinancial.com/national_post_contest/fund_description/funds.shtml
) 

• A message board dealing with stock tips was accessed once 
(http://messages.yahoo.com/?action=q&board=MONI) 

 

C.  HUMANITIES 
The humanities sites include history, religion, literature, education, political science, sociology, 
anthropology, genealogy and others.   
 
Humanities sites accesses by number of accesses 

 Humanities (history, religion, literature) 102 
 Education 54 
 Social Sciences (political science, sociology, anthropology) 12 
 Genealogy 10 

 
Education 

Education web sites focus on the theory and practice of learning and instruction and include 
course offerings at educational institutions.  Users accessed education sites 54 times (or less than 
0.8% of all accesses) but accessed no single site more than 4 times.  The total number of unique 
education sites visited was 44.  The genre breakdown is: 
 

• Education institutions    24 
• Search engine/subject directory/portal   8 
• Philanthropic, non-profit organization/NGO  8 
• Corporate Site    8 
• Government - Provincial    3 
• Ecommerce    2 
• Web communities     1 

 
Typical Sites: 
 
• The most visited site in this category (4 visits) was the University of Waterloo 

(http://www.adm.uwaterloo.ca).  The next most-visited sites were Wilfred Laurier University 
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(http://www.wlu.ca/), the YMCA of Toronto (http://www.ymcatoronto.org/), and the 
Government of Ontario Ministry of Education  (http://www.edu.gov.on.ca/). 

 
• Other Canadian institutions visited included: the University of Victoria (http://web.uvic.ca/), 

Mohawk College (http://www.mohawkc.on.ca/), and McMaster University 
(http://www.mcmaster.ca/). 

 
Interesting Sites: 
 
• Users visited a couple of interesting sites in this category including Greek Mythology 

(http://www.greekmythology.com/), a site which features information about Greek Gods, 
Mythology, Books on the topic, even a Greek Gods family tree with hyperlinks to 
biographies of the Gods. 

 
• Another interesting site here was Saint Thomas Academy (http://www.cadets.com/main.php), 

a “Catholic all-boys, college-preparatory military day school” in Minnesota. 
 
• All of the sites visited in this category were English. 

 
Genealogy

The web pages in this subject area focus on the study or investigation of ancestry and 
family histories as performed over the Internet.  Users accessed genealogy sites 10 times (or less 
than 0.15 % of all accesses) but accessed no single site more than twice.  The total number of 
unique genealogy sites visited was 7.  The genre breakdown is: 
 

• Corporate Site     4 
• Web communities    3 
• Search engine/subject directory/portal 3 

 
Typical Sites: 
 
The two sites visited more than once in this category were: Rootsweb 
(http://www.rootsweb.com), and Family Tree Maker (http://familytreemaker.genealogy.com).  
Rootsweb is basically an on-line database, network, and vendor of genealogical data; Family 
Tree Maker performs all of these functions and is also the registered trademark for a 
Genealogical Software product sold by the giant software and book vendor The Learning 
Company. 
 
Interesting Sites: 
 
One interesting site in this category was in one of the many Yahoo Groups 
(http://groups.yahoo.com/group/Tomczak/).  This site features a large picture of an elderly 
woman, a descendent of Polish immigrants who came to the Canada over 111 years ago. 
 
All of the sites visited in this category were English. 
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Humanities (history, religion, literature) 

Humanities web sites focus on subjects such as history, religion, spirituality, and literature.  
Users accessed humanities sites 103 times (or 1.5% of all accesses) but accessed no single site 
more than 13 times.  The total number of unique humanities sites visited was 66.  The genre 
breakdown is: 
 

• Search Engines  29 
• Corporate Site   25 
• Philanthropic/Non-profit 21 
• International News media 11 
• Personal web pages  8 
• Education institutions  3 
• Government - Regional 2 
• Government - Federal  1 
• Ecommerce   1 
• Directory   1 
• Chat    1 

 

Interesting Sites: 
 
A popular site in this category was Spirit Daily (http://www.spiritdaily.com/).  This site focuses 
on Catholic issues but also addresses general spirituality and the supernatural. 
 
All of the sites visited in this category were English with one exception, the Japanese site [no 
title] (http://www.watchtower.org/languages/japanese/library/jt/index.htm).  This site is actually 
part of the Watch Tower Bible and Tract Society of Pennsylvania. 
 

Social Sciences (political science, sociology, anthropology) (38) 

Social Sciences web sites focus on subjects such as political science, sociology, and 
anthropology.  Users accessed social sciences sites 11 times (or 0.17% of all accesses) but 
accessed no single site more than twice.  The total number of unique social science sites visited 
was 9.  The genre breakdown is: 

• Search engines  3 
• Corporate Site   3 
• Education institutions  2 
• Philanthropic/Non-profit 1 
• Canadian Newspapers  1 
• Ezine    1 

 
Typical Sites: 
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Two sites were visited more than once in this category.  Editorial Cartoons by Ron Moffatt 
(http://www.mostlyhotair.com/).  This site, Mostly Hot Air, is described as “a humorous peek 
into the world of Canadian and International politics as conveyed through the medium of 
cartooning.”   
 
The other site here was Psychology 2RR3 (http://www.psychology.mcmaster.ca/2rr3/).  This site 
is a course web page for research design and statistics at McMaster University.  It contains links 
to statistics information, course assignments, tests, and general course notes.  
 
Interesting Site: 
 
An interesting site in this category was Politix Mag Dot Com (http://www.politix.net/), “The 
socio-political magazine for the hip-hop generation.”   Through this site users can subscribe to a 
mailing list, read interviews and editorials, find out hat’s going on in media and sports of concern 
to members of the hip-hop sub-culture. 
 
All of the sites visited in this category were English. 

 

D.  LIFESTYLE 

Home and Garden 
 
Home and garden web sites focus on matters pertaining to home improvements, home 
decorating, do-it-yourself projects, cooking and gardening.  Users visited 15 home and garden 
sites, or 0.2% of the total sites accessed. All of the sites were in English. The genre breakdown 
is:  
 
• Corporate    9 sites 
• International Government  2 
• Ezine    1 
• Philanthropic/Non-profit  1 
• Magazine     1 
• Ecommerce   1 
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Interesting Sites: 

• One user spent 20 minutes looking at Texas residential information 
(http://www.rrc.state.tx.us/divisions/afred/residential/rescost.html). 

• Another user spent 15 minutes viewing the Propane Education & Research Council’s 
informational web site for homeowners about propane gas 
(http://www.UsePropane.com/homeowner/index.cfm). 

 
Typical Sites: 

• Martha Stewart’s web site (http://www.marthastewart.com).  
• The Canadian decorating magazine, Style at Home (http://www.styleathome.com). 
• Rent Canada, the web site that lists apartment rentals throughout Canada 

(http://www.rentcanada.com). 
 

Personal Relationships 
 

The web pages in this subject area focus on non-professional inter-personal relationships, 
such as personal ads and information on how to get along with family and friends. There 
were 578 personal relationships that were visited, and they make up 8.4% of the total sites 
accessed. The sites represented a variety of genres: 
 

• Personals/Classifieds   353 sites 
• Web Communities   156 
• Corporate Site    16 
• Chat, message board, bulletin board 16 
• Directory     13 
• Search Engines    10 
• Personal Web Pages   10   
• Philanthropic/Nonprofit   2 
• Television     1 
• Ecommerce    1 
• International News Media   1 

 
Most of the sites were in English. The language breakdown is: 

• English 578 sites 
• Spanish  2 
• German 1 

 
Typical Sites: 

• Most of the sites in this category were matchmaking sites and pages devoted 
to personal ads. Yahoo profiles sites were extremely popular. There were 96 
hits for different people’s personal pages on the http://ca.profiles.yahoo.com 
domain and 206 hits for personal pages on the http://profiles.yahoo.com 
domain. 
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• Quest Personals web site (http://www.questpersonals.com) was also popular 
and received 52 hits. 

• The personals page on http://www.gay.com received six hits over the course 
of two days 

• One user spent one hour and fifteen minutes surfing through the Teen 
Matchmaker site (http://www.teen.matchmaker.com). 

• Another user spent one hour reviewing the quirky personals site, Face the Jury 
(http://www.facethejury.com), where users rate each other online. 

• While personal ad sites dominated the category, sites about family 
relationships were also represented. Several users checked out the Baby 
Names web site (http://www.babynames.com), which lists hundreds of 
options of baby names.  

• Many users also seemed to be interested in locating old classmates and visited 
Classmates.com (http://www.classmates.com), a directory of high school 
alumni in the United States. 

 
 
Work Life 
 

The web sites in this subject area focus on topics dealing with work related issues such as 
stress, RSI’s etc. Users visited 4 work life web sites, just 0.06% of the total web sites 
accessed. All of the sites were in English and represented a few genres: 

• Philanthropic/Non-profit 2 sites 
• Government – Foreign 1 
• Corporate   1  
• Educational Institution 1 

 
Typical sites: 

• One user visited the Nonprofit Risk Management Center’s web site about 
grievance procedures and internal dispute resolution 
(http://www.nonprofitrisk.org/nwsltr/archive/nl100_1.htm). 

• Another user visited a site about managing workplace diversity 
(http://alexia.lis.uiuc.edu/~lis405/diversity/intro.htm). 

 
Culture 
 
Web sites in this subject area focus on contemporary culture.  Users visited 37 culture sites, 
which equals 0.5% of the total sites accessed. A variety of genres were accessed: 
 

• Chat    9 sites 
• Search Engines  5 
• Web Communities  5 
• Corporate   3 
• Personal Web Pages  3 
• International News Media 3 

• Ezine    3 
• Federal Government  2 
• Magazines   2 
• Philanthropic/Non-profit 1 
• Provincial Government 1 
• International Government 1
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There were several sites in languages other than English: 

• English  31 
• Spanish 3 
• Polish   1 
• Somali  1 

 

Typical sites: 
• A personal web page, called “Canada, Eh?,”  that extols the virtues of Canada 

(http://www3.sympatico.ca/taniah/Canada). 
• The Yahoo directory for web pages about society and culture 

(http://ca.dir.yahoo.com/Society_and_Culture). 
• A Yahoo chat room about indigenous peoples 

(http://ca.chat.yahoo.com/?room=Indigenous+Peoples::1600326612&ayb=btu&identity=
cam_bear&client=Java). 

• A news article about empowering overseas Filipinos (http://www.philnews.com). 
 
E.  MEDIA & PUBLIC SOCIETY 

 

Law & Legislation 
 

The web sites in this subject area focus on law firms, laws and legislation and legal 
institutions (e.g. Justice Institute of BC, Employment Standards Act). Brantford Public Library 
users visited 19 law and legislation web sites, or just 0.28% of the total sites accessed. All of the 
sites were in English and comprised several genres: 
 

• Provincial government  8 sites 
• Municipal government 1 

• Search engines 5 
• Corporate  5 

 
Examples of Canadian government legal sites accessed include: 

• Brantford Police Service (http://www.police.brantford.on.ca). 
• Ontario Ministry of Community, Family and Children’s Services 

(http://www.gov.on.ca:80/CSS/page/news/news2000/mar2700b.html) . 
• Ontario Ministry of Public Safety and Security 

(http://www.solicitorgeneral.msg.gov.on.ca/english/police/default.html). 
• Ontario Rental Housing Tribunal (http://www.orht.gov.on.ca). 

 
Interesting sites: 

• A user searched the Ontario Government web site for information about the Child and 
Family Services Act 
(http://www.search.gov.on.ca/compass?scope=ontario+child+and+family+services+a
ct&ui=sr&chunk-size=10&page=3&taxonomy=Compass). 
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• The Hamilton County, Tennessee, District Attorney’s web site devoted to domestic 
violence was accessed by a user (http://www.chattanooga.net/da/domvio03.html). 

• One user accessed the information at the Alcohol and Gaming Commission of 
Ontario web site, which lists information about types of liquor licenses for 
commercial institutions (http://www.agco.on.ca/en/b.alcohol/b1.types.html). 

• Another user spent 15 minutes looking at the Collaborative Family Law Association 
(http://www.collaborativefamilylawassociation.com), an organization specializing in 
separation and divorce that recently opened an office in Toronto 

 
 

Libraries & Information Services 
 
Web sites in this subject area include information services run by both corporate, for-profit 
entities such as businesses providing competitive intelligence and non-profit information 
agencies such as public, academic, and school libraries and archives. This subject area also 
includes accessing reference tools such as dictionaries and commercial databases. Users accessed 
18 library and information services sites, or 0.26% of all sites accessed. All of these sites were in 
English and represented a variety of genres: 
 

• Municipal Government 5 sites 
• Search Engine  4 
• Corporate   3 
• Philanthropic   2 

• Federal Government  2 
• Educational Institution 1 
• Philanthropic/Non-profit 1 

 
• The majority of the sites (all 7 in the municipal government genre) were Brantford Public 

Library sites. Three of the pages were for the main Brantford Public Library web page 
(http://www.brantford.library.on.ca/index.shtml), three of the pages were the Kidzone 
pages (http://www.brantford.library.on.ca/kidzone.shtml) and one of the pages was for 
the teen web page (http://www.brantford.library.on.ca/teens.shtml). 

• Interestingly, one user searched Yahoo (http://www.yahoo.com) for Brantford Public 
Library. 

 
Types of library and information sites accessed: 

Databases 
• Novelist 
• Electric Library 
• An EBSCO database (the researchers could not access the specific database from 

the URL: http://ehostvgw8.epnet.com/ehost.asp?key=204.179.122.140_8000_-
407938855&site=refcentca&return=y) 

 
 Other Libraries 

• TriUniversity Group of Libraries catalogue, serving Guelph, Laurier and Waterloo 
(http://trellis2.tug-libraries.on.ca). 

• Two users visited Internet Public Library (http://www.ipl.org). 
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• Another two users accessed the National Library of Canada (http://www.nlc-
bnc.ca/2/4). 

 
 
News 

The web pages in this subject area focus on recent events or happenings, updates, press 
releases or “what's new” pages, including news services, newspapers, magazines, or electronic 
news sites, which are periodically updated, usually daily. Users visited 108 news web sites, 
which is about 1.6% of all sites accessed. A variety of genres were covered: 
 

• International News Media 36 sites 
• International Newspapers 27 
• Search Engines  24 
• Canadian News Media 7 

• Canadian Newspapers  6 
• Corporate   5 
• Ezine    2 
• Directory   1 

 
The languages of the news web sites included: 

• English  64 sites 
• French   23 
• Albanian  10 
• Polish   4 

• Spanish  3 
• Italian   2 
• Gujerati  1 
• Portuguese  1 

 
Several people searched for news stories, and the most popular search engines were Google 
(http://ca.google.yahoo.com), Canada.com (http://www.canada.com), and the Internet Public 
Library (http://www.ipl.org).  Discussions about the news sites have been broken into categories 
of  language, in alphabetical order: 
 
Albanian. Two sites in particular stand out in terms of popularity: three users accessed news 
articles on the BBC’s Albanian web site (http://www.bbc.co.uk/albanian) and four users visited 
the web site for the Albanian newspaper, the Korrieri (http://www.korrieri.com).  
 
English. Most of the English sites pertained to news about Canada and the United States of 
America. The Canadian news web site Canada.com (http://www.canada.com) received 7 hits on 
different days, the Washington Post (http://www.washingtonpost.com) received 2 hits. Users also 
visited CNN (http://www.cnn.com), the Orlando Sentinel (http://www.orlandosentinel.com) and 
the news site about Atlanta (http://www.atlantaaccess.com). News sites in Europe also received 
hits: The Irish Times (http://www.ireland.com) and the British BBC site (http://www.bbc.co.uk) 
were accessed, as well as the International Herald Tribune (http://www.iht.com). Several users 
also read African news online. The pan-African news site, Allafrica.com 
(http://www.allafrica.com) received 2 hits and the South African Dispatch 
(http://www.dispatch.co.za/2002/03/22/easterncape) was hit once. 
 
French. Most of the French news sites pertained to events in African countries. Two users 
accessed several pages in the The Observatoire de l’Afrique Central (Central African Observer) 
newspaper (http://www.obsac.com) and the Digital Congo web site received 13 hits over the 
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course of two days. France’s national newspaper Le Monde 
(http://www.lemonde.fr/article/0%2C5987%2C3212--265512-%2C00.html) received 1 visit. 
 
Polish. The Polish portal and news site Onet.pl (http://www.onet.pl) was accessed four times by 
one user.  
 
Spanish. El Salvador news sites comprised all the hits for Spanish web sites in this category. 
One user visited two pages on El Salvador’s main newspaper site, El Nacional (http://www.el-
nacional.com), and another user accessed the newspaper, El Diario de Hoy 
(http://www.elsalvador.com). 
 
Politics & Advocacy 
 
Web sites in this subject area focus on the activities engaged by a politician, political party, or 
interest group. Thirty-six sites, or 0.5% of all sites accessed, pertained dealt with politics and 
advocacy. Thirty-five of the sites were in English, and one site was in Italian. A variety of genres 
were represented: 
 
• Philanthropic/Non-profit 11 sites 
• Chat   7 
• Personal Web Pages 6 
• Corporate  4 

• Search Engine 3 
• International News Media 2 
• Magazine  1 
• International Government 1

 
Interesting sites: 

• A couple of First Nations sites were accessed including: Native Youth Movement 
(http://www.ayn.ca/news/0109/native_youth_movement.htm) and the Innu Nation web 
site (http://www.innu.ca). 

• One user spent about 15 minutes looking at 4 different Ontario Public Employee Service 
Union pages, including one about bargaining for unclassified workers 
(http://www.opseu.org/ops/bargaining/unclassindex.htm). 

• The activist chat forum and web site, Guerrilla Underground 
(http://www.gunderground.f2s.com), was accessed on several separate occasions.  

• The anarchist site Raise the Fist, (http://raisethefist.com/index.html) was visited by one 
user, as was the pro-Taliban site, Taliban News (http://www.taliban-news.com).  

• The web site for Rage Against the Machine (http://www.ratm.com), the leftist activist 
music band, was accessed twice. 

• One user also visited the child abuse prevention advocacy site, 
http://www.childabuse.com. 

 
Radio 
 

Web sites in this subject area focus on the radio industry (e.g. CFOX fm, Z93.5 fm). Only 
7 web sites or just 0.1% of all sites accessed pertained to the radio industry, making this one of 
the smallest subject areas. All of the sites were in English and six of the web sites were corporate 
sites. Two users used search engines to look for radio station web sites. Another user spent 15 
minutes looking at 4 different CBC radio programming pages 
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(http://www.radio.cbc.ca/programs.shtml) and freelance information 
(http://radio.cbc.ca/programs/outfront/freelancers/index.html). The web site for the  CKPC radio 
station (http://www.ckpc.on.ca/features.html) was accessed by one user.  
 
 

 

F.  PRODUCTS & SERVICES 

Cars & Automotive
 
The content of the ‘cars & automotive’ subject focuses on cars (new as well as used) or concerns 
related to automotive care.  53 sites (0.8%) are represented by this subject, with the following 
genres being distinguished: 
 

• Corporate      24 sites 
• Ecommerce      14  
• Magazine      6  
• Search engine/subject directory/portal  5  
• Chat, message board, bulletin board   1  
• Directory      1  
• Personal web pages     1  
• Philanthropic, non-profit organization/NGO  1  

 
Typical Sites: 
 

• http://www.guildclassiccars.com/ -- A Guild of Automotive Restorers, was extensively 
accessed by (its seems) the same user.   

• http://trader.ca/ -- an Internet interpretation of the used vehicle ‘magazine’ 
• http://listings.ebaymotors.com/aw/listings -- the EBay site was accessed for price 

verification, and it seemed to be the most popular subject in the ‘Ecommerce’ category 
•  http://www.trucktrend.com/ -- Motor Trends’ Truck Trends is an online magazine, 

featuring information about various aspects of car business, car ownership, and car repair 
 
Interesting sites: 
 

• http://www.faurecia.com -- a European automotive equipment supplier’s website 
• http://auto.progressive.com/ -- a website created by the Progressive auto insurance 

company, outlining their services through this site 
• http://www.seizecars.com/ -- Auto Auction Center is a website carryover of a company 

involved in auctioning of seized vehicles 
• http://www.manheim.com/subscribe/freereg.mpl -- a resource for auto dealers, outlining 

future car auctions, providing the user with market indexes 
• http://www.carsurvey.org/ -- is a non-profit organization, which delivers numerous 

reviews to potential car buyers 
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Greeting Cards
 
Creation and delivery of electronic cards, is the primary focus of this subject heading.  87 
classifications (1.3%) were found to be inclusive of this subject, representing two major genre 
categories: 
 

• Corporate      85 sites 
• Web communities    1 

• Search engine/subject directory/portal  1  
 
Typical Sites: 
 

• The following sites, were the most frequently accessed for electronic card creation and 
delivery: 

o http://greetings.yahoo.com/ -- was the most popular company dealing with 
greeting card distribution; accompanied by its Canadian representation 
(http://ca.greetings.yahoo.com/)  

o http://www.msn.egreetings.com/ -- Microsoft based greeting card delivery system 
 
 
Interesting sites: 
 

• http://www.cutegreetings.com/ -- a free international electronic greeting card company, 
with a special regional interest in India (www.India.Cutegreetings.com) 

 
 
Products & Services
 
The focus of this subject is on commercial products or services, such as consulting, accounting, 
graphic design, telecommunications, delivery services, and such.  163 sites (2.5%) were 
classified in this subject, with the following language breakdown: 
 

• English – 162 sites 
• Spanish – 1 site 

 
The following genres were encompassing this subject category: 
 

• Ecommerce      93 sites 
• Corporate      60  
• Search engine/subject directory/portal  6  
• Directory      1  
• Chat, message board, bulletin board   1  
• Government – Federal    1  
• Personals/classifieds     1  
• Web communities     1  
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Typical Sites: 
 

• http://cgi6.ebay.com/ -- Ebay was the main vehicle site behind sales of products 
• Other common online shopping stores were: 

o http://www.futureshop.ca/ -- Future Shop 
o http://www.dell.ca/ -- Dell – online computer sale  
o  http://www.thebrick.com/ -- Furniture store – The Brick 
o http://www.searshomecenter.com/ -- Sears 

• The corporate realm was dominated by the following companies: 
o http://www.fido.ca/ -- the cell phone company Fido 
o http://www.cellularaccessory.com/batmain.html -- an Internet story featuring 

various kinds of cell phone accessories 
o http://www.swissair.com/SRADIRequest.nav -- a Swiss airline (which has since 

gone out of service) 
• http://crownassets.pwgsc.gc.ca/text/howtobuy-e.htm -- ‘sponsored’ by the Crown Asset 

Distribution Centers (CADC) within the Public Works and Government Services Canada, 
concerns itself with removal of all moveable federal government’s surplus  

Interesting sites: 
 

• http://www.thekidswindow.co.uk/  -- site featuring European and UK designed clothes 
for children 

• http://www.bcakes.com/ -- is a corporate site advertising wedding cakes 
• http://www.vintageassessments.com/va.html -- Vintage Assessments is a (self-

proclaimed) best buying guide for the wine connoisseur  
• http://www.barbiecollectible.com/index-home.asp  -- is a site selling collectible Barbie 

dolls 
• http://www.bridal-invitations.com/florentina-wedding.html -- website devoted to 

wedding invitation sales 
• http://www.darnell.com/forum_bat/messages/153.stm -- this site has been classified in 

the ‘chat’ genre, for it is a posting replying to a discussion on ‘Lithium polymer battery 
companies’ 

 
 

 
Real Estate  
 
Real estate is a subject encompassing websites, which focus on land, including natural resources 
and permanent buildings on the land, in the interest of buying or selling.  32 representations 
(0.5%) were classified in this subject, with the breakdown being concentrated in three genres: 
 

• Corporate      26 sites 
• Search engine/subject directory/portal  4  
• Philanthropic, non-profit organization/NGO  2 sites 
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Typical Sites: 
 

• The following online rental agencies were most commonly visited: 
o http://www.mls.ca/mls/listing.asp - Multiple Listing Service, a website sponsored 

by the Canadian Real Estate Association 
o http://www.remax.ca/ -- an online representation of Remax 

 
Interesting sites: 

 
• Web sites created by ‘freelance’ agents, affiliated with a particular real estate company, 

were also found.  In this particular example, the agent was associated with the Remax 
agency of above, with the website being: http://www.sellinggrandbend.com/  

• Rent Canada (http://www.rentcanada.com/brantford/), Canada’s Internet Apartment 
Guide was consulted on one occasion 

• Canadian Cohousing Network (http://www.cohousing.ca/about_ccn.html) a “non-profit 
organization that promotes the creation of cohousing communities as a model for 
sustainable development by raising public awareness about cohousing” was looked at as 
well 

• Search engine of choice was Yahoo! once again, with the following keywords being 
searched: 

o real+estate+Ontario 
o MLS 

 

G.  RECREATIONAL ACTIVITY 

Gambling – Lotto, games of chance 

The content of sites in this category focuses on games of activities of chance where the user has a 
the opportunity to win money or prizes.  This may include web sites featuring lotteries.  Often, 
these sites are part of e-commerce or corporate sites.  The vast majority of sites are free, but 
some require registration.  Free on-line games may include poker, bingo, and dice; or free give-
away sites and sites that allow users to set up sports pools at work.  Other sites offer full-fledged 
gambling including games like roulette and poker where users place cash bets. 

79 of 6581 sites were in the Gambling subject area, accounting for 2.16% of the sample.  All 79 
sites were in English.  A breakdown of Gambling sites by genre is: 

• Web communities    54 
• Corporate Site     17 
• E-Commerce     5 
• Search engine / subject directory / portal 3 

 

Typical Sites 

• Electronic Arts’ Pogo (http://www.pogo.com) site was the most popular site in the 
Gambling category with 37 hits.  This site allows users to play various games such as 
cribbage, checkers, euchre and solitaire for cash prizes.  It is free to play, but users must 
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register.  This site was included in the Web Communities genre because it allows users to 
chat while playing. 

• Sites that support sports pools were also popular.  Specific sport pool sites accessed 
include: OfficePools.com (http://www.officepools.com./) and Yahoo! Sports Men’s 
Tournament Pick’em (http://tournament.fantasysports.yahoo.com/men). 

Interesting / Unusual Sites 

• A site from Slot Machine Universe was accessed once 
(http://www.slotmachineuniverse.com/secrets/slot-machine-secrets.php).  This site gives 
tips for winning at slot machines in real-world casinos. 

 

Hobbies 

170 of 4.64% of sites accessed were in the Hobbies subject area.  The content of sites in this 
subject area focuses on an activity or interest pursued outside one’s regular occupation and 
engaged in primarily for pleasure.  This includes web sites featuring horoscopes and astrology, 
pets, crafts and stamp collecting.  This does not include home and garden activities. 

All sites were in English.  A breakdown of Hobbies sites by genre is: 

• Web Communities    118 
• Corporate Site     17 
• Search engine / subject directory / portal 15 
• E-Commerce     7 
• Philanthropic, non-profit organization 4 
• Personal Web Pages    4 
• Chat, message board, bulletin board  4 
• Personals / Classified    1 

 

Typical Sites 

• The most popular site in this category was NeoPets (http://www.neopets.com), with 118 
hits.  NeoPets is a Web Community because it requires users to create and identity and 
then supports of variety of activities such as games, chat, email, shopping and news.  The 
primary purpose of NeoPets is to create and maintain a virtual pet. 

• Horoscope sites were also popular.  Specific horoscope sites accessed include: MSN 
Astrology (http://astrology.msn.com/Horoscopes/) and Netscape Horoscopes 
(http://channels.netscape.com/ns/atplay/horoscopes.jsp). 

• Horse Breeding sites appeared 11 times, including sites such as StudRow.com 
(http://www.studrow.com/) and Horse Land (http://www.horseland.com/). 

Interesting / Unusual Sites 

• The Ontario Federation of Snowmobile Clubs website (http://www.ofsc.on.ca/) was 
accessed once. 
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• One user looked up the price of purebred pug dogs at Pugs.com 
(http://www.pugs.com/prices.htm) 

• Another user searched for sites on Paper Making through Ask Jeeves 
(http://www.askjeeves.com/main/askjeeves.asp?ask=What+is+a+good+site+for+paper+
making%3F&o=0). 

Sports 

113 of 6581 sites were in the Sports subject area, accounting for 3.09% of the sample. Sports 
sites focus on activities involving physical exertion and skill that is governed by a set of rules or 
customs and often undertaken competitively (e.g. hockey, basketball, skate boarding) and may 
include sports news, athletes, fitness and sports as an industry.  This does not include 
professional wrestling. 

The breakdown by language is: 

• English 109 
• French  2 
• Portuguese 1 
• Polish  1 

 

The breakdown by genre is: 

• Corporate Site     53 
• Search engine / subject directory / portal 16 
• Philanthropic, non-profit organization 8 
• Personal Web Pages    8 
• E-Commerce     8 
• Ezine      6 
• Chat, message board, bulletin board  5 
• News media, International   3 
• Web Communties    2 
• Magazine     2 
• Educational Institutions   1 
• Directory     1 

 
Typical Sites 

• Sites on Power Lifting were popular, with 15 hits to sites such as The Gym Shop Power 
Lifting Equipment (http://www.powerlifting.ca/) and U.S.A Power Lifting 
(http://www.usapowerlifting.com/). 

• 16 sites devoted to hockey were accessed, including: NHL.com (http://www.nhl.com/) 
and FaceOff.com 
(http://faceoff.com/NHL/gamesummaries/summary.html?team=Sabres&dt=03/19/02) 

Interesting / Unusual Sites 
• The University of Waterloo Nordic Ski Team website was accessed once 

(http://www.adm.uwaterloo.ca/infonord/). 
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• Several fan sites devoted to figure skater Elvis Stojko were accessed, including: 
http://www.angelfire.com/wi/StojkoMosaic/031702.html and 
http://heartofgold.topcities.com/3/elvisp.html. 

• Several sites for mixed martial arts (http://www.sherdog.com) or ultimate fighting 
(http://www.pridefc.com/) were also accessed. 

 
Travel & Tourism 

75 of 6581 sites were in the Travel & Tourism subject area, accounting for 2.05% of the sample.  
Sites in this subject area focus on travel plans and travel arrangements.  This includes web sites 
featuring transportation schedules, travel guides and all-in-one travel portals.  This may also 
include parks, and bed and breakfasts. 

73 sites were in English and 2 were in German.  The breakdown of Travel and Tourism sites by 
genre is: 

• Corporate Site     32 
• Search Engine / subject directory / portal 19 
• E-Commerce     11 
• Philanthropic, non-profit organization 3 
• Government – Municipal   3 
• Directory     3 
• Government – Federal   2 
• Government – Provincial   1 
• Government – Foreign (International) 1 

 

Typical Sites 

• Corporate sites were the most common genre, including travel sites such as MapQuest 
(http://www.mapquest.com).  This site provides maps and driving directions all across 
North America. 

• E-Commerce sites such as Travelocity (http://www.travelocity.com) were also popular.  
See the E-Commerce section for more information. 

Interesting / Unusual Sites 

• The site in German for a hotel in Zermatt, Switzerland was accessed twice.  
(http://www.zermatt.ch/seiler/stellenangebote/). 

• The web site for a Lucy Maud Montgomery museum in Bala, Ontario was accessed once.  
(http://www.bala.net/museum/index.html). 

• A site for planning a wedding at Disney World was accessed once. 
(http://disney.go.com/vacations/disneyweddings/weddings/index.html?1015241). 

 

Weather 

Only 8 of 6581 sites accessed were in the Weather subject area, accounting for 0.22% of the 
sample.  These sites focus on weather forecasts or related weather issues.  This includes web 
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sites featuring meteorological data, weather forecasts, and/or some type of imagery to depict the 
weather (i.e. satellite images). 

All sites were in English and 7 sites were in the Corporate genre and 1 was in the News Media, 
International genre. 

Sites 

• The Weather Channel’s Weather.com (http://www.weather.com) site was the most 
popular in this subject area, with 5 hits. 

 

H.  SCIENCE & TECHNOLOGY 

Computer, support and instruction 

Only 6 of 6581 sites were in the Computer, support and instruction subject area, accounting for 
0.16% of the sample.  Sites in this subject area focus on technical support, instruction, tutorials 
and web publishing. 

Breakdown of sites by language: 

• English 4 
• Portuguese 1 
• Japanese 1 

 

Breakdown of sites by genre: 

• Corporate Site     4 
• Search engine / subject directory / portal 1 
• Education Institutions    1 

 

Sites 

All 6 sites in this subject area were unique, meaning that they were accessed only once.  The 
sites accessed include: Technical Support for Infogrames Software (http://www.ina-
support.com/), a user searching Ask Jeeves for help with Windows 95 
(http://www.ask.com/main/askjeeves.asp?origin=7039&ask=windows95help&search=windows9
5help) and a Japanese page on how to prevent computer viruses 
(http://www.quality.co.jp/solution/virus/virus_solution_index.html). 

 

Computer, current trends and issues 

Only 5 of 6581 sites were in the Computer, current trends and issues subject area, accounting for 
0.14% of the sample.  Sites in this subject area focus on current computer trends and issues, 
including recent news and current information about viruses. 

All sites were in English, with the genre breakdown as follows: 

• Corporate Site     7 
• Search Engine / Subject Directory / Portal 1 
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• Philanthropic, non-profit organization 1 
 
Sites 

• All sites were accessed only once, including:  Intel Zone, a Corporate Site that provides 
articles on computer issues (http://www.intelzone.com/) and a site outlining the necessity 
for standards on the web (http://www.webstandards.org/upgrade/). 

 
Computer, commercial products and services 

87 sites, or 2.38% of the sample were in the computer, commercial products and services subject 
area.  Sites in this subject area focus on software, hardware, products, other related services, 
web-hosting services, telecommunications and searching for information on email. 

The breakdown of sites by language is: 

• English 85 
• German 1 
• French  1 

 
The breakdown of sites by genre is: 

• Corporate Site  54 
• Search Engine / Subject Directory / Portal 14 
• E-Commerce 10 
• Web Communities 5 
• Philanthropic, non-profit organization 3 
• Personal Web Pages 1 

 
Typical Sites 
 

The sites in this subject area are quite diverse, with no single site dominating. 
• c|net, a site offering reviews of computer hardware was accessed 3 times 

(http://computers.cnet.com/hardware/0-1016.html). 
• Elance.com, the site of a computer consulting firm, was accessed 3 times 

(http://www.elance.com/). 
• FlamingText.com (http://www.flamingtext.com/), an online tool for generating web 

graphics was accessed twice. 
 
Interesting / Unusual Sites 
 

• A site comparing hotmail to other free email providers was accessed once 
(http://www.others-vs-hotmail.com/). 

• A site called Miss Ink Drop that sells printer cartridges was accessed once 
(http://www.missinkdrop.com/). 

• Brant Free Net (http://www.bfree.on.ca/), a site offering “free or low-cost” internet 
access to people in the City of Brantford was accessed once. 
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Games, electronic 

793 of 6581 sites analysed were in the Games, Electronic subject area, accounting for 21.66% of 
the sample and making this the most frequently accessed subject area.  Sites in this subject area 
are video games, or those played in the online environment of the internet. 

A breakdown of games, electronic sites by language is: 

• English 789 
• Japanese 2 
• Russian 1 
• German 1 

 
A breakdown of sites by genre is: 

• Corporate Site     484 
• Web Communities    206 
• Chat, message board, bulletin board  68 
• Search Engine / Subject Directory / Portal 18 
• Personal Web Pages    9 
• Magazine     5 
• Television     1 
• Philanthropic, non-profit organization 1 
• E-Commerce     1 
• Directory     1 

 

Typical Sites 

Corporate Site 

• One of the most popular sites in the games, electronic subject area is RuneScape, with 
146 hits.  This site offers a variety of multiplayer and single person online games, 
including its title game RuneScape, a 3D multiplayer adventure game.  Traditional games 
such as checkers and solitaire are also available. 

• Coffee Break Arcade was very popular with 55 hits (http://www.coffeebreakarcade.com). 

• Achaea.com, an online role playing game was also popular with 13 hits. 

• “Cheat” sites were also popular, with 41 sites of this type accessed.  These sites offer tips 
and hints for winning at electronic games and include: http://www.cheatplanet.com/, 
http://www.supercheats.com/, and http://www.apluscheats.com/. 

Web Communities 

• Yahoo!Games was the most frequently accessed site in the games, electronic subject area 
with 149 hits.  The Web Community offers a variety of games and chat facilities. 

Chat, message board, bulletin board 

• The chat site RuneScape Board (http://runetipit.board.dk3.com/) was accessed 64 times.  
This site is a forum for exchanging tips for playing RuneScape (see above). 
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Interesting / Unusual Sites 

• A site providing online jigsaw puzzles was accessed 4 times. (http://www.jigzone.com/). 

• The online version of the television show Who Wants to be a Millionaire 
(http://abc.abcnews.go.com/primetime/millionaire/funandgames/fastestfinger/index.html) 
was accessed once. 

Health & Medicine 

41 of 6581 sites accessed were in the Health & Medicine subject area, accounting for 1.12% of 
the sample.  The content of these sites focuses on pharmaceuticals, nutrition and health-related 
issues and procedures, as well as popular diets, aromatherapy, and beauty products.  This 
category also includes web sites featuring counselling and psychology, whose contents focus on 
information on emotion or psychological assistance or development, including support groups. 

All sites were in English and a breakdown by genre is: 

• Philanthropic, non-profit organization 17 
• Corporate Site     11 
• Search Engine / subject directory / portal 6 
• Web communities    1 
• Personal Web Pages    1 
• Newspaper, International   1 
• Magazine     1 
• Government, Foreign (international)  1 
• Government, Federal    1 
• E-Commerce     1 

 
 
 
Typical Sites 

• The American Diabetes Association web site was the most popular Health & Medicine 
site with 9 hits.\ 

 
Interesting / Unusual Sites 

• A site called “Brace Face” (http://www.braceface.com/), the site of a children’s 
orthodontist, was accessed once. 

• An article from the Atlanta Journal-Constitution on depression was accessed once 
(http://www.accessatlanta.com/ajc/opinion/0302/0317shelnutt.html). 

 
Science & Animals 

38 of 6851 sites, or 1.02% of the analysed sites fell into the Science & Animals subject area.  
The content of sites in this subject area focuses on subjects such as physics, chemistry and 
biology.  This includes web sites featuring food, nutrition, thermodynamics or veterinary care. 

All sites were in English.  A breakdown of health & medicine sites by genre is: 

• Philanthropic, non-profit organization 12 
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• Educational Institutions   9 
• Search Engine / Subject Directory / Portal 5 
• Personal Web Pages    5 
• Corporate Site     5 
• Government – Foreign (international) 1 

 

Typical Sites 

• The Standard Bred Canada site (discussed in the Philanthropic, Non-Profit Organization 
section) was the most popular site, with 6 hits. 

• A site discussing “Nanocomposite Polymer Electrolytes for Lithium Battery 
Applications” was accessed twice 
(http://www.ccmr.cornell.edu/~giannelis/research/polymer-electrolytes.html) 

Interesting / Unusual Sites 

• An article from the Jehovah’s Witness newspaper The Watchtower discussing human 
cloning was accessed once 
(http://www.watchtower.org/library/g/2000/9/22/article_01.htm). 

• SpaceWeather.com (http://www.spaceweather.com/) a site about “Science news and 
information about the Sun-Earth environment” was accessed once. 

 

I.  SEX 
Sex sites accesses by number of accesses 

• Sex – Hard Core  28 
• Sex – Soft Core  19 
• Sex – Information and Products 1 

 
Sex – Hard Core 

Hard core sex sites focus on explicit images of sexual intercourse, sex involving violence, 
children or animals and whose fundamental purpose is to provoke a sexual response in the 
viewer. This includes web sites featuring erotic stories, movies and pictures.  Users accessed 
hard core sex sites 28 times (or less than 0.4% of all accesses) but accessed no single site more 
than 3 times.  The total number of unique hard core sex sites visited was 24.  Users accessed 
Hard Core Sex sites at all times of the day from 10 AM until 9 PM.  The genre breakdown for 
Hard Core Sex sites is: 
 
• Corporate Site 11 
• Web communities 5 
• Ecommerce 5 
• Chat 4 

• Philanthropic/Non-profit 1 
• Personals/Classifieds 1 
• Personal web pages  1

 
Notes: 
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• Users did not appear to spend much time on any one site.  On the contrary, they 
moved quite rapidly from one site to the next.  Terminals INTERNET 4 and 
INTERNET 5 saw the most activity for this subject. 

 
All of the sites visited in this category were English. 
 
Sex – Information and Products  
 
Web sites defined as Sex information and products focus on instruction, advice or discussion 
about sex and sex related issues such as STDs, contraceptives, etc.   Users accessed sex 
information and products sites only once. 
 
The only site in this category was Sissy Maids and Service 
(http://www.bobbiswan.com/docs/junprom1-01.htm).   This is essentially a company which 
sells erotic housecleaning! 
 

Sex – Soft Core 

Soft Core sex sites focus on nude or erotic images.  The fundamental purpose of such sites 
is to provoke a sexual response in a viewer. These sites may feature photographs of nude or 
scantily clad women, erotic stories with or without graphics and photographs, and video clips 
of pornographic shows.  Users accessed soft core sex sites 19 times (or less than 0.3% of all 
accesses) but accessed no single site more than 3 times.  The total number of unique soft core 
sex sites visited was 17.  Users accessed Soft Core Sex sites at all times of the day from 
10:30 AM until 8:30 PM.  The genre breakdown for Soft Core sex sites is: 
 
• Corporate Site 8 
• Personal web pages 4 
• Search engine 3 
• Personals/classifieds 2 
• Ecommerce 2 
 
Notes: 
 
• As with Hard Core sex sites, users spent very little time at each site, and terminals 

INTERNET 4 and INTERNET 5 saw the most activity for this subject. 
 
All of the sites visited in this category were English. 
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PART 4 – ANALYSIS OF LANGUAGES 
 
Apart from English, the most common languages for sites in this study are French, Polish, 
Spanish, and Albanian. A full display of languages and their ranking may be seen in the table 
below. 
 
It should be noted that the language of the site in no way indicates the nationality of the user. 
Also, for many email sessions and for sites which we are unable to access, the language used 
by the customer during the Internet session cannot be determined. Some of the language sites 
could not be given subject codes, mainly because they were email sessions.  
 
French 
 
Eleven French language sites were accessed for a total of 33 accesses (0.5% of all accesses).  
The subject breakdown is: 
 

• News 23 sites 
• Sports 2 
• Personal finance/investment 2 
• Entertainment 1 
• Computer, Commercial Products & Services 1 

 
Typical Sites: 
 
The most frequently accessed French language site was Digital Congo.net 
(http://www.digitalcongo.net/), an African general news and public affairs site. 
 
Interesting Sites: 
 
One interesting sports site was Open FA 02 (http://cnfa.ifrance.com/cnfa/open_fa_02.htm), a 
site offering, in this particular example, scores in equestrian events. 
 
Only one French language site was Canadian: (http://www.centre-molson.com/), the web site 
for the Montreal Canadiens Hockey club. 
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Polish 
 
Three Polish language sites were accessed for a total of 11 accesses (0.17% of all accesses).  
Four accesses were impossible to subject classify due to language difficulties.  Thus, the 
subject breakdown is: 
 

• News 4 sites 
• Sports 1 
• Culture 1 

 
Typical Sites: 
 
The Polish portal and news site Onet.pl (http://www.onet.pl) was accessed four times by one 
user. 
 
The Polish sports site Sport Onet.pl (http://sport.onet.pl/) was accessed just once. 
 
 
Spanish 
 
Seven Spanish language sites were accessed for a total of 10 accesses (0.15% of all 
accesses).  The subject breakdown is: 
 

• News 3 sites 
• Culture 3 
• Relationships, Personal 2 
• Products & services 1 

 
Typical Sites: 
 
The Spanish news sites were all El Salvadoran. El Nacional (http://www.el-nacional.com), 
and El Diario de Hoy (http://www.elsalvador.com). 
 
The three Spanish culture accesses were all the gay site RepublicaGay.com 
(http://www.republicagay.com). 
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Albanian 
 
Two Albanian language sites were accessed five times each (0.15% of all accesses).  All 
Albanian accesses were in the news subject. 
 

• News 10 sites 
 
 
Typical Sites: 
 
The BBC’s Albanian web site (http://www.bbc.co.uk/albanian/020317165425.shtml) was 
accessed five times, while the Albanian newspaper site (http://www.korrieri.com/) was also 
accessed five times. 
 
 
Final Notes 
 
The dominance of English at Brantford contrasts sharply with our previous analysis of 
transaction logs at Burnaby BC Public Library.  There, Chinese sites accounted for 5% of all 
sites visited; whereas at Brantford, French, the second most common language, accounted for 
only 0.5% of all sites visited! 
 
Ranking of Languages (at Brantford) by number of hits (with percentage of total) 
 

• English 6481 98.81% 
• French 33 0.50% 
• Polish 11 0.17% 
• Spanish 10 0.15% 
• Albanian 10 0.15% 
• Japanese 4 0.06% 
• Italian 4 0.06% 
• Portuguese 3 0.05% 
• German 3 0.05% 
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GLOSSARY AND METHODOLOGY NOTES 

GENRE 
 
Chat sites/message board/bulletin board – a web site where real-time communication 
between two users may be enacted via computer. Message Board/Bulletin Board – an 
electronic message centre. If the subject nature of the chat session can be determined, then do 
so, otherwise leave blank. Language designation refers to the language of the host site. 
 
Corporate site – a web site that is a representation of for-profit companies, including greeting 
card companies but excluding news sites, ecommerce sites, and any other private sector 
companies captured by other formats.  
 

Directory – a web site which contains an organized listing of contact information and act as 
access points to mainly non-web information (e.g. Yellow Pages, telephone numbers, postal 
codes, etc.) 
 
Ecommerce – short for electronic commerce, a web site where the primary purpose is for sales 
of products and services including online banking (conducting business online). Pornographic 
sites are usually presented in an e-commerce format. 
 
Education institutions – the content focuses on the theory and practice of learning and 
instruction or on accredited institutions/schools of learning (public and private), admissions, 
course offerings, scholarships and other related issues. 
 
Email – short for electronic mail, the transmission of messages over communications 
networks. Language designation refers to the language of the host site. 
 
Ezine – short for electronic magazine, a magazine that exists in digital format only. 
 
Government – federal – a web site created and published by the federal government of 
Canada or a federal agency 
 
Government – foreign (international) -- a web page that is attributed to a foreign government 
(irrespective of level) (e.g. Holland).  United States government sites may dominate this 
category. 
 
Government – municipal -- a web page that is attributed to a municipal government in 
Canada (e.g. Timmins, ON).  Some examples could be City Parks, Police Department, or 
Public Library websites. 
 
Government -- provincial -- a web page that is attributed to a provincial government in 
Canada (e.g. Saskatchewan).  Samples could be provincial job sites, provincial archives, or 
provincial parks sites. 
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Government -- regional -- a web page that is attributed to a regional government organization 
or initiative (e.g. Greater Vancouver Regional District). 
 
Magazine -- an electronic version of an existing print magazine. 
 
News Media, Canada (other than newspapers) – non-newspaper web pages whose primary 
purpose is to provide news services (e.g. CBC). 
 
News Media, International (other than newspapers) – non-newspaper web pages whose 
primary purpose is to provide news services.  Web sites must have been created and initially 
distributed in a country other than Canada (e.g. CNN). 
 
Newspaper, Canada – web-mounted Canadian newspapers (local, city, national, or other) that 
are created and distributed in Canada and written in either of the two official languages. 
 
Newspaper, international -- any web-mounted newspaper (local, city, national, or other) that 
is created and distributed in a country other than Canada.  Individual web pages within a 
newspaper can sometimes be classified by subject.  If not, they are designated as “news”. 
 
Personal web pages –a web page where authority is attributed to an individual or individuals. 
 
Personals/classified –a web site/page that features personal notices or consumer information 
that has been arranged into classes.  This may also include a subject if specified and clear. 
 
Philanthropic, non – profit organization/NGO – a web site where the authority is attributed 
to a non-profit organization (e.g. Greenpeace).  This may also include clubs. 
 
Radio – a web site with the ability to listen to radio programs via audio signals on the world 
wide web. Note that this is different from a radio station’s promotional site. 
 
Search engine /subject directory/web portal – this category includes three different formats: 
a search engine is a program that searches documents for specified keywords and returns a list 
of the documents where the keywords were found.  A subject directory is an organized listing 
of web sources by subject.  A web portal is a web site or service that offers a broad array of 
resources and services, such as e-mail, forums, search engines, and on-line shopping malls.   
 
Television – a web site with the ability to view television signals via video streaming on the 
world wide web. 
 
Web communities – a web site in which membership is required (e.g. Geocites) and there may 
be a common interest connecting members together and they usually feature free space for a 
personal page, email, chat, forums, bulletin boards, and online events. There will also be an 
interactive component to participation in a web community. 

SUBJECT 
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Arts, performing and fine – the content focuses on subjects such as dance, painting, theatre, 
etc.  
 
Books – the content focuses on books or book reviews 
 
Cars/automotive – the content focuses on cars (new and used) or automotive related concerns 
(e.g. repairs, parts, etc.) 
 

Computer, commercial products and services – the content focuses on software, hardware, 
products, other related services, web-hosting services, telecommunications, and searching for 
information on email. 
 
Computer, current trends and issues – the content focuses on current computer trends and 
issues, including recent news and current information about viruses. 
 
Computer, support and instruction – the content focuses on technical support, instruction, 
tutorials and web publishing. 
 
Culture – the content focuses on contemporary culture.  These web sites often act as an avenue 
for ex-patriots to retain or develop their cultural ties to their homeland.  
 
Education – the content focuses on the theory and practice of learning and instruction and will 
include course offerings at educational institutions. 
 
Entertainment (other) – the content focuses on all other entertainment options other than the 
arts, books and music. This may include web sites featuring fashion magazines (e.g. Elle, GQ) 
and professional wrestling.  
 
Gambling -- the content focuses on games or activities of chance where the user has the 
opportunity to win money or prizes. This may include web sites featuring lotteries.  Often, 
these sites are part of e-commerce or corporate sites.  The vast majority of sites are free, but 
some require registration.  Free on-line games may include poker, bingo, and dice; or free give-
away sites and sites that allow users to set up sports pools at work.  Other sites offer full-
fledged gambling including games like roulette and poker where the users place cash bets. 
 
Games, electronic – the content focuses on video games, or those games played online 
environment on the Internet. 
 
Genealogy -- the content focuses on the study or investigation of ancestry and family histories 
as performed over the Internet. 
 
Greeting Cards -- the content focuses on the creation and delivery of electronic greeting 
cards. 
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Health and medicine -- the content focuses on pharmaceuticals, nutrition, and health related 
issues and procedures, as well as including popular diets, aromatherapy, and beauty products. 
This category also includes web sites featuring counselling and psychology, whose contents 
focus on information on emotional or psychological assistance or development, including 
support groups. 
 
Hobbies -- the content focuses on an activity or interest pursued outside one's regular 
occupation and engaged in primarily for pleasure. This includes web sites featuring horoscopes 
and astrology, pets, crafts, stamp collecting. This does not include home and garden activities. 
 
Home and garden– the content focuses on matters pertaining to home improvements, home 
decorating, do-it-yourself projects, cooking and gardening. 
 
Humanities (history, religion, literature) -- the content focuses on subjects such as history, 
religion, spirituality, and literature. 
 
Industry and business -- the content focuses on prime industries, providing information on 
corporations, their governance, structure and operations. 
 
Jobs -- the content focuses on job seeking and/or employment, and employment issues. 
 
Law and legislation -- the content focuses on law firms, laws and legislation and legal 
institutions (e.g. Justice Institute of BC, Employment Standards Act, etc.). 
 
Libraries and Information Services – includes information services run by both corporate, 
for-profit entities such as businesses providing competitive 
intelligence and non-profit information agencies such as public, academic, and school libraries 
and archives. Also includes accessing reference tools such as dictionaries, commercial 
databases such as Gale Group or CBCA, etc.  
 
Lifestyles – includes websites focusing on family or personal issues, including relationships, 
home life, and work life. 
 
Music -- the content focuses on any style of music, and includes fan sites and sites that provide 
music and tools for downloading. This does not include a radio station’s site. 
 

News -- the content focuses on recent events or happenings, updates, press releases or “what's 
new” pages, including news services, newspapers, magazines, or electronic news sites, which 
are periodically updated, usually daily. 
 
Online banking and trading – the content is designed to provide access to business and/or 
personal financial records and accounts with the opportunity to conduct financial transactions 
electronically.  
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Personal finance and investment – the content focuses on banks, banking, taxes, credit cards, 
mutual funds, stocks and other investments or investment opportunities.  
 
Politics/advocacy – the content focuses on the activities engaged by a politician, political 
party, or interest group.  This includes web sites featuring conspiracy theories. 
 
Products and services – the content focuses on a commercial product or business service such 
as consulting, accounting, graphic design, telecommunications, delivery services, etc.  This 
includes web sites featuring “free-stuff” for the user. 
 
Radio – the content focuses on the radio industry (e.g. CFOX fm, Z93.5 fm). 
 
Real Estate – the content focuses on land, including natural resources and permanent buildings 
on it in the interest of buying or selling  (e.g. house/property listings, and web pages of real 
estate agencies). 
 
Relationships, personal – the content often focuses on non-professional inter-personal 
relationships, such as personal ads and information on how to get along with family and 
friends. 
 
Science – the content focuses on subjects such as physics, chemistry, and biology.  This 
includes web sites featuring food, nutrition, thermodynamics, or veterinary care. 
 
Sex – hard core – the content focuses on explicit images of sexual intercourse, sex involving 
violence, children or animals and whose fundamental purpose is to provoke a sexual response 
in the viewer. This includes web sites featuring erotic stories, movies and pictures. 
 
Sex – information and products – the content focuses on instruction, advice or discussion 
about sex and sex related issues such as STDs, contraceptives, etc.    
 
Sex – soft core – the content focuses on nude or erotic images and whose fundamental purpose 
is to provoke a sexual response in a viewer. These sites may feature photographs of nude or 
scantily clad women, erotic stories with or without graphics and photographs, and video clips 
of pornographic shows. 
 
Social Sciences (political science, sociology, anthropology) – the content on subjects such as 
political science, sociology, and anthropology. 
 
Sports – the content focuses on activities involving physical exertion and skill that is governed 
by a set of rules or customs and often undertaken competitively (e.g. hockey, basketball, skate 
boarding) and may include sport news, athletes, fitness, and sports as an industry. This does not 
include professional wrestling. 
 
Travel and Tourism – the content focuses on travel plans and arrangements.  This includes 
web sites featuring transportation schedules, travel guides, all-in-one travel portals, and 
accommodations.  This may also include parks, and bed and breakfasts. 
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TV/Film – the content focuses on the television/film industry, including performers, 
performances, and general interest information. 
 
Weather – the content focuses on the weather forecast or related weather issues.  This includes 
web sites featuring meteorological data, weather forecasts, and/or some type of imagery to 
depict the weather (e.g. satellite images).  
 
Work Life – the content focuses on topics dealing with work related issues such as stress, 
RSI’s etc. 
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TABLE 1 
 

 
Genre 
Code 

 

 
Genre 

 
Subject Code  

SUBJECT 
 
406 
 
CH 
 
CO 
DI 
EI 
EC 
EM 
EZ 
GF 
GI 
 
GM 
GP 
GR 
MA 
MC 
 
MI 
 
NC 
NI 
PW 
PC 
NP 
 
RA 
SE 
 
TV 
WC 

 
Error – researcher 
 
Chat, message board, bulletin 
board 
Corporate sites 
Directory 
Educational institutions 
Ecommerce 
Email 
Ezine 
Government – Federal 
Government – Foreign 
(international) 
Government – Municipal 
Government – Provincial 
Government – Regional 
Magazine 
News media, Canada (other than 
newspapers) 
News media, international (other 
than newspapers) 
Newspaper, Canada 
Newspaper, international 
Personal web pages 
Personals/classified 
Philanthropic, non-profit 
organization/NGO 
Radio 
Search engine/subject 
directory/portal 
Television 
Web communities 
 
 
 
 
 
 

 
1 = Art & Popular Culture 

10 
12 
14 
16 
18 

 
2 = Business/Economics 

20 
22 
23 
24 
 

3 = Humanities 
32 
34 
36 
 

38 
 

 
4 = Lifestyle 

40 
42 
44 
46 
 

5 = Media & Public Society 
50 
52 
 

54 
56 
58 

 
6 = Products & Services 

60 
62 
64 

 
 
Arts, performing & fine 
Books 
Entertainment 
Music 
TV/Film 
 
 
Industry & business 
Jobs 
Online banking 
Personal 
finance/Investment 
 
Education 
Genealogy 
Humanities (history, 
religion, lit) 
Social sciences (polysci, 
soc, anthr) 
 
 
Home and garden 
Relationships, personal 
Work life 
Culture 
 
 
Law & legislation 
Libraries & information 
services 
News 
Politics & advocacy 
Radio 
 
 
Cars & automotive 
Greeting cards 
Products & services 
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66 
 

7 = Recreational Activity 
70 
 

72 
74 
76 
78 
 

8 = Science & Technology 
80 
 

81 
82 
 
 
 

84 
86 
88 
 

9 = Sex 
90 
92 
94 

Real estate 
 
 
Gambling – lotto, games 
of chance 
Hobbies 
Sports 
Travel & Tourism 
Weather 
 
 
Computer, support and 
instruction 
Computer, current trends 
and issues 
Computer, commercial 
products &  
                  services  
Games, electronic  
Health & medicine  
Science & animals 
 
 
Sex – hard core 
Sex – information & 
products 
Sex – soft core 
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TABLE 2 
GENRES (RANKED) 

Description Total Percent
Email 2159 32.82
Corporate Site 1435 21.82
Search engine/subject directory/portal 708 10.76
Web communities 621 9.44
Chat, message board, bulletin board 460 6.99
Personals/classifieds 360 5.47
Ecommerce 228 3.47
Philanthropic, non-profit organization/NGO 109 1.66
Personal web pages 108 1.64
Government - Federal 78 1.19
News media, International (other than newspapers) 66 1
Education institutions 46 0.7
Directory 43 0.65
Newspaper, International 28 0.43
Magazine 22 0.33
Government - Municipal 20 0.3
Government - Provincial 20 0.3
Ezine 19 0.29
Newspaper, Canada 14 0.21
Government - Foreign (international) 8 0.12
News media, Canada (other than newspapers) 8 0.12
Television 6 0.09
Error - researcher 5 0.08
Radio 4 0.06
Government - Regional 3 0.05
Total 6578 100%
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TABLE 3 
SUBJECTS (Arranged by “Group”) 

 
Subject Code 

 
Subject 

 
# of Hits 

% 
(of all 6578 

sites) 
 
1 = Art & Popular Culture 

10 
12 
14 
16 
18 

 
2 = Business/Economics 

20 
22 
23 
24 
 

3 = Humanities 
32 
34 
36 
38 
 

4 = Lifestyle 
40 
42 
44 
46 
 

5 = Media & Public Society 
50 
52 
54 
56 
58 

 
6 = Products & Services 

60 
62 
64 
66 
 

 

 
 
Arts, performing & fine 
Books 
Entertainment 
Music 
TV/Film 
 
 
Industry & business 
Jobs 
Online banking 
Personal finance/Investment 
 
 
Education 
Genealogy 
Humanities (history, religion, lit) 
Social sciences (polysci, soc, anthr) 
 
 
Home and garden 
Relationships, personal 
Work life 
Culture 
 
 
Law & legislation 
Libraries & information services 
News 
Politics & advocacy 
Radio 
 
 
Cars & automotive 
Greeting cards 
Products & services 
Real estate 
 
 

 
614 

6 
48 

224 
209 
127 

 
244 
47 

116 
5 

76 
 

178 
54 
10 

103 
11 

 
639 
15 

581 
5 

38 
 

190 
19 
19 

108 
37 
7 
 

336 
53 
87 

164 
32 

 
 

 
9.33
0.09
0.73
3.41
3.18
1.93

3.71
0.71
1.76
0.08
1.16

2.71
0.82
0.15
1.57
0.17

9.71
0.41

15.84
0.14
1.04

2.89
0.52
0.52
2.94
1.01
0.19

5.12
1.44
2.37
4.47
0.87
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7 = Recreational Activity 
70 
72 
74 
76 
78 
 

8 = Science & Technology 
80 
81 
82 
 

84 
86 
88 
 

9 = Sex 
90 
92 
94 

 
Gambling – lotto, games of chance 
Hobbies 
Sports 
Travel & Tourism 
Weather 
 
 
Computer, support and instruction 
Computer, current trends and issues 
Computer, commercial products &  
                  services  
Games, electronic  
Health & medicine  
Science & animals 
 
 
Sex – hard core 
Sex – information & products 
Sex – soft core 
 

446 
79 

170 
114 
75 
8 
 

973 
6 
5 

88 
 

794 
41 
39 

 
 

28 
1 

19 

6.78
2.15
4.63
3.11
2.04
0.22

14.79
0.16
0.14
2.40

12.07
1.12
1.06

0.42
0.02
0.29
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TABLE 4 
SUBJECTS (RANKED) 

Description Total
Percent  

(of 3668 sites 
with a subject)

Games, Electronic 794 12.07
Relationships, Personal 581 8.83
Entertainment 224 3.41
Music 209 3.18
Hobbies 170 2.58
Products & services 164 2.49
TV/Film 127 1.93
Jobs 116 1.76
Sports 114 1.73
News 108 1.64
Humanities (history, religion, lit) 103 1.57
Computer, Commercial Products & Services 88 1.34
Greeting cards 87 1.32
Gambling - lotto, games of chance 79 1.2
Personal finance/investment 76 1.16
Travel & Tourism 75 1.14
Education 54 0.82
Cars/automotive 53 0.81
Books 48 0.73
Industry & business 47 0.71
Health & Medicine 41 0.62
Science & animals 39 0.59
Culture 38 0.58
Politics & advocacy 37 0.56
Real estate 32 0.49
Sex - Hard Core 28 0.43
Libraries & information services 19 0.29
Sex - Soft Core 19 0.29
Law & legislation 19 0.29
Home and Garden 15 0.23
Social sciences (polisci, soc, anthr) 11 0.17
Genealogy 10 0.15
Weather 8 0.12
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Description Total
Percent  

(of 3668 sites 
with a subject)

Radio 7 0.11
Arts, performing & fine 6 0.09
Computer, Support & Instruction 6 0.09
Work life 5 0.08
Online banking 5 0.08
Computer, Current Trends & Issues 5 0.08
Sex - Information and Products 1 0.02
Total 3668 55.78

 
TABLE 5 

LANGUAGES (RANKED) 
Description Total Percent 
English 6482 98.5 
French 33 0.5 
Polish 11 0.17 
Spanish 10 0.15 
Albanian 10 0.15 
Japanese 4 0.06 
Italian 4 0.06 
Portuguese 3 0.05 
German 3 0.05 
Chinese 2 0.03 
Swedish 1 0.02 
Russian 1 0.02 
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